
M o n t h l y R e v i e w
F E D E R A L  R E S E R V E  B A N K  O F  A T L A N T A
V olum e X X X V A tlanta, G eorgia, A pril 30, 1950 N um ber 4

Marketing Southern Products
A n  a d d r e s s  b y  R o b e r t  D . C a l k i n s ,  D i r e c t o r 9 G e n e r a l  E d u c a t i o n  B o a r d , d e l i v e r e d  

a t  L o u i s v i l l e ,  K e n t u c k y , N o v e m b e r  2 9 ,  1 9 4 9 ,  b e f o r e  t h e  S o u t h e r n  

A s s o c i a t i o n  o f  S t a t e  P l a n n i n g  a n d  D e v e l o p m e n t  A g e n c i e s .

T h o s e  o f  us who are intim ately  concerned with it have 
reason to take heart over the gratify ing  progress that is  

being m ade in  the developm ent o f the South. T he im prove
m ent o f agriculture, the use o f water pow er and other natural 
resources, the developm ent o f  industry and trade, the m od
ernization o f housing, the advances o f education, the growth  
o f recreation and cultural activities are a ll testim onials o f  
better liv in g  for a grand people.

These advances, however, substantial though they m ay be, 
are but the early  stages o f things to com e. T hey are but w el
com e signs on the threshold o f what can be brought to pass 
rap id ly  i f  the southern peop le ap p ly  them selves in telligen tly , 
w isely , and energetically  to the task o f develop ing the re
sources and m anpow er o f the area.

The southern p eop le need and deserve a greater abundance 
o f m any things o f  w hich they have had far too little— health, 
education, incom e, capital, recreational fac ilities , and cu l
tural advantages. The problem  o f provid ing these things in  
greater abundance is said to be econom ic. In considerable  
m easure, it is econom ic. Per capita incom e in  the fifteen  
southern states is  s till on ly  65 percent o f that in the rest o f  
the country. In ten southern states the per capita incom e is  
o n ly  from  48  to 65 percent as h igh  as elsew here. A lthough  
per capita incom e is rising m ore rap id ly  than in  other sec
tions, the South still has a lon g  u p h ill clim b before its peop le  
w ill overtake the rest o f the country in having funds ava il
ab le for  the enjoym ents o f life  and, I m ay add, for the gen 
erous support o f the Federal budget.

Our concern here is w ith the question o f  how  to raise in 
com es so that the advantages o f life  in  th is society m ay be 
fu l ly  availab le  to the southern peop le. There is but one way 
to raise southern incom es and that is to produce m ore per 
worker.

E ighty-five years ago the South was le ft ravaged and desti
tute. It has taken alm ost a century to overcom e the handicaps 
w ith  w hich  reconstruction began. In recent years a new spirit 
has sprung up, and the South is advancing as it has never 
advanced before. Y et the South still has a system  w ell de
signed to keep its p eop le poor. It has a larger percentage o f  
its w orking force engaged in  the least productive occupations

than any other section o f the country. W ell over h a lf o f the 
w orking force is  engaged in  unsk illed  and sem i-sk illed  occu
pations in w hich, at best, on ly  low  incom es can be earned. The 
South em ploys less capital, less power, less science, and less 
m anagerial know-how than any prosperous region could afford  
to do. So long as it continues to use so much labor in  un
productive w ays, it w ill rem ain poor and no am ount o f help  
from  the outside w ill make it otherw ise. W e must remember 
that no p eop le ever becam e prosperous by w orking on ly  w ith  
its hands and feet and back instead o f its head.

The task before the South is to substitute brains for brawn, 
and sk ill for sweat, and too ls for  the good right arm. The 
labor force can be m ade h igh ly  productive i f  the workers are 
trained and sk illed . It can increase its productivity i f  it has 
m achinery w ith w hich to work. Productivity can be further 
increased if  the worker is supplied  w ith electric pow er and  
other form s o f energy to supplem ent the strength o f h is own  
back. And productivity can be still further increased if  the 
worker can have at h is d isposal scientific know ledge and tech
n o logy  and m anagerial know-how. And it can be increased  
s till further if , through ingenuity  and sk ill, business leader
ship establishes new industries that use a h igh  com ponent o f  
science and hum an sk ill. The job o f southern leadership is 
to bring these things to pass— to create the sort o f  econom ic  
activities in  w hich m achinery, power, and know ledge are put 
to work for the southern people.

N ow , you m ay say, “T hose are fine words, but how  do w e 
do it?  W e’re poor. It costs m oney to m echanize agriculture  
and expand industry and develop  trades. W e can’t afford  
these things. W e haven’t the cap ita l.”

The rep ly  is that the South can’t afford to do w ithout these 
things. It is now  sacrificing over 20  b illion  dollars a year for  
being w ithout the sk ill and ab ility  that w ould make it pros
perous. I f  the South were abreast the rest o f the country, 
incom es w ould  be at least 50 percent higher than they are 
today. A s a sheer business proposition , that potential market 
is  worth a considerable investm ent.

M oreover, the South can find ways to make its econom y  
productive. A  good start in  the right direction has been m ade 
in  agriculture. A  good start has been m ade in industry. Som e
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start has been m ade in  trade. The South has an abundance o f  
poorly  used resources. It has som e pockets o f cap ital— m ore 
than it suspects. F in a lly , and m ost im portant, it has a rugged  
people, fundam entally  as ab le as any to be found anyw here.

O f a ll these factors, p eop le  are the m ost im portant. They  
are the one resource w ithout w hich nothing could  be done. 
T hey are the resource that w ill do w hatever is  done. And the 
cold  fact is that they are the m ost neglected  resource o f a ll. 
T hey and they alone govern the advance and the speed w ith  
w hich it com es.

Southern p eop le  have had so little  for so lon g  that they  
scarcely know their own capacity. Southern leaders go N orth  
and W est and do great th ings. T hey show  great capacity in  
industry there. By no m eans do a ll ab le  leaders o f the South  
m ove out to m ake records elsew here. M any rem ain. Som ehow  
the latent ta lents o f those w ho rem ain m ust be released . Their  
ab ilities m ust be put to use for the developm ent o f the South. 
Som e w ay m ust be found  to create the sp irit o f  enterprise that 
w ill attract m en look in g  for opportunity. The Southerner  
needs m ore confidence in  h is capacity to do th ings in  the South  
— big th ings now  generally  considered im possib le . Som ehow  
there m ust be aroused m ore o f a w ill to do, mpre o f an urge  
to bu ild  and rebuild  the South. W ords are not enough. In  
this enterprise action a lone speaks convincingly . I have often  
fe lt that the South needs to adopt the fr ien d ly  inquiry o f the 
W est, “W hat do you d o ? ” in  p lace o f  its own, “W here are you  
fro m ? ”

The first requirem ent is purpose and determ ination. W hen  
enough p eop le  in  the South are sufficiently determ ined to go  
forw ard, they w ill get the know-how, provide the sk ills, at
tract the cap ital, and m arshal the m achinery and pow er needed  
to bu ild  an econom y o f  w hich the bounty w ould  astonish a ll 
o f us. There are a lready som e fine exam ples o f w hat can be 
done. T he w ay in  w hich B irm ingham  has developed the Coosa  
R iver N ew sprint m ill is a g lorious ep isode that needs to be 
repeated a ll over the South. In textiles, in  petroleum  prod
ucts, and in  a score o f other industries a sim ilar story could  
be to ld . A dm itted ly  the South hasn’t everything it needs for  
its industrial developm ent. But it has p eo p le ; and w hen they  
w ill, they can get what is needed to do the job.

D e v e lo p in g  L e a d e r s

The first step then, is to fire m ore prom ising leaders w ith  
enthusiasm  and determ ination to spend their lives in  the de
velopm ent o f the southern region  by bu ild in g  up industry and  
trade. E nterprise is  the one active agent w ithout w hich the 
South cannot go forw ard. The socia l contribution o f  those  
who prom ote industria l im provem ent is in ca lcu lab le . They  
make other men, and indeed the w hole w orking force, m ore  
productive than they w ould  otherw ise be. T hey do for others 
what others cannot do for them selves. It is they who provide  
opportunities for  a better life .

I sha ll em phasize again  and again  that p eop le  who w ill p io 
neer in  this developm ent are the first and the m ost essential 
requirem ent. In fact, what the South needs m ost is a genera
tion o f courageous and ingen ious men, not un like that hardy  
race o f  Y ankees w ho m ade N ew  E ngland thrive when they had  
Jittle to work w ith except their w its. Sam uel M orison in h is  
History of Massachusetts Ports te lls  how  those hardy fo lk , w ith  
few er resources than the South possesses, made a m arvelous

com eback three tim es in  a hundred years as their trade was 
disrupted or destroyed by war or com petition . T hrough dog
ged determ ination and sagacity  these Y ankees restored the 
econom y o f N ew  E ngland. That, gentlem en, is  w hat the South  
m ust do and m ust do for  itse lf . I f  it is  to be m ade prosperous, 
it w ill be m ade so by the p eop le  w ith  that kind o f  zeal, and 
those p eop le  m ust com e from  the South. Southern p eop le  
a lone can or w ill m ake Southerners prosperous. O utsiders m ay 
help . T hey can be induced to contribute cap ita l and know 
how  and other form s o f assistance, but fundam enta lly  what 
the South reaps it first m ust sow , and w hat it does not sow  
itse lf, it w ill not reap.

S e l l in g  Its P r o d u c ts

N ext to m en o f  enterprise and com petence to p ioneer the 
econom ic developm ent o f  the South, perhaps the greatest need  
is  for  a larger conception  o f the m arketing job  that m ust be 
done if  the South is  to realize the fu ll p otentia l o f  its indus
trial opportunities. E ventually , the South  m ust find out what 
it should  produce and for  w hat m arkets, and it had better face  
this question early  than late. It is  better to bu ild  soundly  in  
the first instance than later at the risk o f  fa ilu re.

T rad itionally  the South is  not a great trading area. It has 
never m ade its liv in g  by trading as did the northern seaboard, 
nor by m anufacturing for the w orld  as has the industrial 
N orth. It has never shaken off the co lon ia l pattern o f  export
in g  low -priced raw m aterials and im porting h igh-priced  m an
ufactures. It suffers grievou sly  from  an antiquated m arketing  
system  that relies on others to process and distribute its prod
ucts. T here are som e ch a llen g in g  exceptions, but by and large  
the o ld  pattern st ill prevails. Even m any o f the new er indus
tries that process southern m aterials look  on ly  to loca l m ar
kets. I find as yet no w idespread interest in  the enorm ous 
poten tia lities o f  the national or international m arkets. I find  
little  know ledge o f the custom ers or o f  their requirem ents in  
those m arkets. In  a sense, too m any southern firm s having  
som ething to se ll are saying, in  effect, “Sure, we have a good  
product. W hy don’t you find out about it, com e dow n here 
and buy i t ? ” T he South has not gone out to se ll. I can assure 
you that i f  N ew  E ngland, the great industria l M idwest, and  
the Far W est had em ployed  such “ low -pressure” m ethods, 
they w ould  never have arrived w here they are today.

The South can learn and can benefit from  the experience o f  
these great trading areas. Let m e illu strate w ith  the case o f  
C alifornia, w hich has done perhaps the m ost spectacular mar
keting job  o f any state. It had so il and clim ate su itab le for  
agriculture and lim ited  pow er for industry. It faced  a barrier 
o f h igh  freigh t rates to the East that m akes the southern  
freight-rate problem  look  inconsequentia l. It could  have  
chosen to rem ain a rem ote and self-sufficient little  island . In
stead, it chose the m ost difficult o f a ll a lternatives— to se ll in  
eastern markets. In order to pay the freigh t and have any
thing left over for  the producer, it had to offer superior qual
ity  at prem ium  prices. It induced its farm ers to grow  fruits 
and vegetables o f h igh  quality  and in  large quantities. Care
fu lly  elim inating  poor grades, it sh ipped  its produce fresh  or 
processed and so b u ilt up a reputation for dependable quality  
and grades. W hat w as the resu lt?  T h e channels o f  trade are 
now so w ell developed  that C aliforn ia  oranges, other fruits, 
and vegetables are so ld  a ll over the country and in  effectiveDigitized for FRASER 
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competition with locally grown products. The same has been 
done with Hawaiian pineapples, Washington apples, and nu
merous other products.

Hence, when I go into South Carolina and order peaches, I 
get California peaches. In Atlanta I get California oranges. In 
Virginia I get Washington apples. In Birmingham I get New 
England fish. The South will never meet this sort of compe
tition with little trickles of locally grown products. Its only 
salvation is to go forth and do likewise and do it on a grand 
scale.

The first obstacle to be overcome is the prevailing notion 
that the South is unable to compete and to fill the channels 
of trade all over the country with its products. Some time ago 
I was talking with a businessman who saw no prospect of 
distributing southern products nationally. As he talked he 
was looking out of the window at a great cigarette factory 
and down the street at a large Coca-Cola sign. You will un
derstand why I was not impressed with the knowledge, the 
vision, and the enterprise of this man who was doing all right 
himself andl merely wanted to be left undisturbed.

The South can do a marketing job if it will. The first rule 
of good marketing is to know your customer and his wants. 
The second rule is to supply the customer with what he wants. 
This the South has not done on any adequate scale. If my 
information is reliable, very few southern firms are studying 
their markets and very few have any market research special
ists or close contacts with their distributing outlets beyond 
the South. As one businessman put it, “I know of no southern 
firm in my area which has a market analyst, but every north
ern firm operating in this area has a swarm of them here fig
uring out how to sell us more.”

Atlanta calls itself the distribution center of the Southeast. 
When I asked how many market consultants operate there 
serving southern firms, I was told there was one and that he 
couldn’t make a living, and that now there is another trying 
to make a living. Just look at the classified directory of any 
large northern city, and see what you find. I say these things 
not to be critical, but because the first step in any cure is 
diagnosis, and one of the South’s ailments is that it isn’t try
ing to sell on a large enough scale to permit its industry to 
grow.

Im p r o v in g  Q u a l it y

The blunt fact is that for food products and for many others 
the South has a reputation for irregular quality, irregular 
and undependable supply, and very few recognized brands. 
Florida has lost a good portion of its market for fresh oranges, 
and it is now selling over 50 percent of its crop in the form 
of orange juice. It is doing an excellent job of research on 
orange juice and orange concentrates, but it hasn’t yet devel
oped a reputation for dependable quality. The South pro
duces pecans in quantity, but it hasn’t begun to do the mar
keting job that California has done on walnuts. Virginia pro
duces marvelous Smithfield hams, but the rest of the country 
rarely sees them. If Californians produced Smithfield hams, 
Virginians would eat more of them than they now do. Cases 
could be multiplied but the point needs no further reinforce
ment.

Southern industry ought to set out to do a nation-wide mar
keting job for its best products. It ought to stress high qual

ity, dependable quality, reliable brands. It ought to build a 
reputation for its products and never risk this reputation with 
goods below standard. In agriculture this will mean a great 
deal of work with growers to induce them to grow what can 
be used. It will mean co-operation among distributors to in
sist on grades and quality. It will mean national advertising 
and quantity shipments so that it becomes easier to buy a 
southern product in Idaho than to buy a local product.

The effort to build a reputation for quality among southern 
products would doubtless be assisted if there were some sort 
of southern agency to certify quality, an agency similar to 
the Good Housekeeping Institute with its Brand of Approval. 
Such an agency might have a Seal of Quality that could be 
stamped on any southern product endorsed for national dis
tribution as meeting high standards of quality. The stamp 
could advertise the article as a southern product. The agency 
could carry on advertising for the South. To be effective it 
ought to serve all the southern states. It should probably 
be a private agency and its standards and rulings would have 
to be rigorous so as to command confidence. It could do much 
to encourage southern business to produce products of high 
quality and to sell nationally. The South needs such an agency.

There are good economic reasons for urging the national 
distribution of southern products. Such distribution would 
bring southern industry directly into competition with the best 
producers and so would put southern business on its toes. I 
have no fear of its ability to play the game if ever we can 
get the South out on the playing field.

But there are other reasons why this development is eco
nomically desirable. It would be a great encouragement to 
the development of the very industries that the South most 
needs. It would help in the agricultural revolution that is now 
under way. Cotton is giving way to diversified farming, for
estation, cattle raising, and scientific farming. Southern agri
culture could become a great supplier of produce for the 
fresh, frozen, and canned food industry. Such a development 
awaits the creation of marketing channels for mass distribu
tion. The mechanization of farming will require fewer people 
on the farm and more real farmers. If better farm practices 
are to be introduced successfully, there must be many farm 
consolidations—fewer farms of larger size, and fewer and 
more competent farmers. These trends are wholesome in spite 
of the handicaps and hardships they may cause for people who 
are driven into other pursuits. In the end, they will create a 
more prosperous agriculture that better serves the people and 
the nation.

D e v e lo p in g  In d u str y

As more and more people leave farms, cities grow and job 
opportunities must be found there for them. This calls for 
the encouragement of industry and other occupational pur
suits. The South has less than its share of people in trade, 
industry, and the professions. If the South sets out to serve 
the nation industrially, it will find many fields in which its 
raw materials can be processed to serve the needs of distant, 
as well as of local, buyers. It will also find products that are 
mainly the creation of its particular skills and these too should 
be encouraged. Communities with the highest incomes are 
those with the most skilled workers. The South needs to de
velop skills. Sound industrial development requires far more
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than m erely the attraction o f  branch factories o f  distant firms. 
I am confident that the South has hundreds o f  little  plants 
that could  do a national business i f  they w ould  o n ly  interest 
them selves in  the national m arket. T hese should  be given  
every encouragem ent. N ational markets for m any o f them  
w ould m ean the m u ltip lication  o f pay ro lls  and p lants many- 
fo ld . In brief, I w ant to see southern business do som ething  
big  w ith  w hat it has. N oth ing w ill g ive it m ore confidence in  
its capacity to do w hat it sets out to  do.

S e l l in g  I t s e lf

N ow  let m e turn to another m arketing job— that o f se llin g  
the South to the rest o f the country. P robably  no region  o f  
the country has m ore unfavorable p u b licity  or is  so uncon
v incing in  answ ering criticism . It is  a serious m istake to try  
to answer som e o f the criticism , and for  som e o f  it  there is  
no answer. I f  there isn ’t a good reply , it’s best to change the 
subject. Som e rep lies now  being given  out are m erely con
vincing p roof to the outsider that the criticism  is  valid . A l
though the South should  not be content to take a ll o f  this 
criticism  ly in g  down, I do urge you to te ll and to show  the  
country exactly  w hat you  are doing to im prove and develop  
the South. T he rest o f the country is  fed  up w ith  d iscourag
ing  attacks that g ive the im pression  that the South is  hopeless. 
It w ill w elcom e new s o f  what is  rea lly  being done to carry 
the South  forw ard. It w ill not be im pressed by vague gen
eralizations to the effect that the South has com e a lon g  way  
and that conditions are im proving. It m ust be given  chapter 
and verse on specific im provem ents— on what B irm ingham  
has done; on what T ullahom a has done; on what B ristol has 
done; on what th is corporation is  doing and what that man 
has done. A nd those instances m ust be p u lled  together so that 
their real significance can be seen. In  other w ords, g ive the 
country som ething to talk  about besides deficiencies. Show  
the w orld  w hat is  rea lly  being done to rem edy the cause of 
criticism  and criticism  w ill then becom e less o f a popular fad .

In th is connection  a w ord should  a lso  be said about a 
grow ing new industry in  the South— the tourist trade. T his is  
a sort o f com e-and-get-it business. T ourist expenditures in  
several states now  exceed  the value o f the cotton crop, and  
are grow ing rap id ly . W ith encouragem ent, th is trade could  
becom e one o f the South’s lead ing  industries. T he m ountains 
and the seashores, the h istoric sights, the recreational activ i
ties, and a host o f  other attractions can be so ld  every year. 
In order to expand, th is trade m ust be carefu lly  and thought
fu lly  cultivated . Rem em ber that what your advertising bro
chures say about the attractions o f  the South can be largely  
offset by  the u n contro llab le  weather, or by accom m odations 
w hich som e proprietor hasn’t sense enough to keep clean , or 
by d iscourteous treatm ent. In  no industry is  it m ore difficult 
to m aintain  standards. Surely  m uch can be done to raise the 
level o f com fort fo r  the tourist.

I know  o f no state that w ou ld  not benefit; from  a cam paign  
to im prove and to clean  up hotel and other accom m odations. 
Every traveler com plains o f poor and inadequate restaurants, 
dirty hotels, ill-k ep t tow ns, d irty and decrepit fillin g  stations. 
M any tourists are d isappointed  by the absence o f  picturesque 
lunchroom s specia liz in g  in  choice loca l d ishes and shops that 
disp lay  the best southern products. T hese th ings, o f  course, 
are being im proved, but so m uch m ore cou ld  be done, w ith

profit to those who do them , and w ith  enjoym ent for  those 
who v isit the land o f h osp ita lity . One im provem ent that is 
urgently needed is the landscap ing and b eautify ing  o f  princi
p al h ighw ays. The southern landscape can be p erfectly  beau
tifu l, but the tourist who drives for  m iles  and days through  
gu llied  areas, past abandoned shacks and w eed-grow n fields 
is dism ayed. A s he drives down a m odern h ighw ay betw een two 
barren shoulders o f raw red clay , covered on ly  here and there 
w ith scraggly  w eeds that are never m ow ed, you can’t b lam e  
him  if  he acquires the im pression  that the South is  just in d if
ferent to such conditions. T he South cou ld  m ake no better 
highw ay investm ent than to lay  out a p lan  for  m aking lovely  
parkw ays o f  its h eavily  traveled h ighw ays. I f you  ever start 
show ing off the beauties o f  the South, you w ill be astonished  
at the am ount o f beauty there is to be show n.

W id e  H o r iz o n s

F in a lly , let me say that i f  tKe th ings that have been m en
tioned have seem ed general, it is because no one cou ld  do 
justice to their specific aspects. T hey m ust be w orked out in  
each particu lar instance. A t th is tim e I cou ld  w ish  nothing  
m ore than to lift  your eyes to the p o ss ib ilit ies  o f  the South  
and to stir your m inds w ith the ch a llen ge that aw aits those 
who w ill rise to m eet it. M ore tim e cou ld  w ell have been  
spent on the rewards that w ill flow  to everyone from  going  
forw ard in  a crusading sp irit to b u ild  the new  South that men  
have talked o f for six ty  years, and w hich  can now  be brought 
to realization .

Perhaps the m ost encouraging th ing  about the new  South  
is that results w ill com e even tu a lly  in  sp ite o f  those w ho lift  
no hand to h elp . In the next quarter century the South w ill 
do far m ore than it now  expects to do. It w ill grow  m ore, im 
prove m ore, so lve  m ore o f  its problem s, and be le ft w ith  m ore  
things to worry about than p eop le  now  gen era lly  expect. That 
has been the h istory o f  th is country. I f  in  1900 anyone had  
said that in  a few  decades the South w ould  have b u ilt a system  
o f p u b lic  sch oo ls for  w hites and another one for  negroes, he  
w ould  have been considered a crackpot or a radical trying to 
stir up trouble. Y et the South has done what, in  1900, it did  
not even intend to do. I f  anyone had said  then that a little  
co llege  in  Baton R ouge w ould  becom e a thriving university  
w ith an annual budget o f over 14  m illio n  dollars, he w ould  
have seem ed out o f  h is m ind. But there is  the result, matched  
in  other states, and yet p eop le  forty  years ago d idn’t even in 
tend to bu ild  such universities. If , in  1910 , anyone had de
scribed the paved h ighw ays that extend a ll over the South, 
he w ould  have been laughed at as dream ing the im possib le. 
I f  anyone had predicted diversified  farm ing, m echanized agri
culture, industria lization , the large and thriv ing  cities, the 
great pow er developm ents, and litera lly  scores o f  other 
changes, w ould  your fathers have listened  or believed  these 
p ossib le?

T he South has aim ed below  its future for  h a lf  a century, 
and I believe it  is  s t ill shooting  far below  the target it can  
hit. W e can finance m ore, and do m ore, and benefit more 
than now seem s p ossib le . I w ould , therefore, urge you to aim  
higher, to p lan  bigger, to undertake m ore, and, if  necessary, 
go dow n fighting. But don’t set sa il on  a ten-m ile journey  
when you know  you  can m ake a d istant port.
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District Business Conditions
C o tto n  a n d  P e a n u t  A c r e a g e  A llo t m e n ts

D u r in g  the war, when there were no acreage allotm ents 
or m arketing quotas on cotton and peanuts, som e 

farm ers increased their acreage o f these crops and others de
creased it. W hen it becam e necessary to re-im pose controls, 
the form ulas for a llo tting  acreages to ind ividual farm ers had  
to be changed because o f sh ifts in production w hich had var
ied from  farm  to farm  and from  area to area. The Congress, 
therefore, devised new form ulas w hich took into account the 
sh ifts as w ell as the production o f war crops, or those crops 
that farm ers were asked to grow w ith the understanding that 
their base acreage for cotton and peanuts w ould not be 
decreased.

Last year the new form ula for  peanuts was used w ith no 
m ore protests from  grow ers than w ould ord inarily  be expected  
when acreage o f any crop is re-controlled. Protests to the 
new form ula for the 1950 cotton acreage allotm ents were so 
strong, how ever, that leg isla tion  w as enacted to rem ove the 
m ost serious objections. The provisions o f  law  w hich becam e 
effective on M arch 31 were used in  determ ining acreage a llo t
ments for this year’s cotton and peanut crops. A s a result, a l
lotm ents o f cotton acreage w ere increased from  21 m illion  to 
about 22 .2  m illion  acres and allotm ents o f peanut acreage 
were raised from  2.1 m illion  to 2.2 m illion  acres. N ot a ll cot
ton and peanut growers w ill receive additional acreage. It w ill 
be a llocated  to those farm ers who had the m ost severe cuts 
under the o ld  law.

For cotton, the m ain provisions are that the m inim um  a l
lotm ent for a particular farm er shall not be less than 65 per
cent o f the average acreage planted in  1946, 1947, and 1948, 
or 45  percent o f the highest acreage p lanted in  any o f these 
years. In determ ining the acreage planted, credit w ill be 
given  for the so-called  “war crops” grown in  these years. The 
total for any farm  w ill be lim ited to 40  percent o f the acre
age tilled  annually  or in regular rotation. To receive more acre
age, the farm er must ap p ly  in w riting to h is P M A  com m ittee.

The extra acreage to be allotted  is in  addition to the county, 
state, and national allotm ents proclaim ed by the Secretary of  
A griculture for the 1950 crop. The production from  the extra 
acreage is to be in addition to the m arketing quota already es
tablished. The additional acreage, how ever, cannot be taken  
into account in establish ing future state, county, or farm  a llo t
m ents. T his means that the recent law  m erely a lleviates som e 
o f the difficulties that arose out o f  the acreage reduction  
this year and that it does nothing to make the allotm ent and  
quota system  m ore w orkable in the future.

P e r c e n t  of C o t t o n  A c r e a g e  A l lo t m e n t  P l a n t e d  — 1 9 3 8 , 1941

State 1938 1941
A l a b a m a ................................................ .....92.6 78.6
F lo r id a ...........................................................79.8 58.8
G eorgia...........................................................94.3 82.1
L o u is ia n a ................................................ .....91.4 84.5
Mississippi................................................ .....98.2 91.2
T en n essee ................................................ .....90.3 85.9

Cotton p lantings are alm ost certain to be less than the acre
age allotted . Som e farm ers w ill not use a ll o f  their allotm ent 
because o f  unfavorable weather or because o f changes in  
their farm ing system s or for a variety o f other reasons. The 
effects o f  allotm ents upon acreage planted can o n ly  be esti

mated at this tim e, but experience w ith allotm ents in  earlier  
years g ives som e indication  o f what farm ers m ay do. In 1938, 
when allotm ents were re-im posed after a year o f unrestricted  
planting, farm ers in  the D istrict states planted 94  percent o f  
their allotted  acreage. I f  they p lant about the sam e propor
tion o f their allotm ents that they planted in  earlier years, the 
total 1950 cotton acreage w ill be about 20  m illion  acres.

Som e farm ers m ay quit grow ing cotton rather than be sub
ject to the uncertainty that has alw ays been characteristic o f  
a production restriction program . For exam ple, the cotton  
acreage form ula m ost lik ely  w ill have to be revised again  for  
the 1951 crop and any revision is  apt to be accom panied by  
a further restriction. U nder these circum stances, farm ers w ho  
have on ly  a few  acres o f cotton and who can profitably ex 
pand other enterprises m ight gain by not grow ing cotton. In  
general, however, the need for a cash crop is so great that 
most farm ers w ill continue to p lant a ll the cotton they can.

P e r c e n t  of A llotted  A c r e a g e  P l a n t e d  to C o t t o n  i n  1 9 4 0

Farms with Allotments
State A ll Cotton Farms of Less than Five Acres
A lab a m a..................................................86.1 58.9
F l o r i d a ..................................................64.0 39.6
G e o r g i a ..................................................85.0 54.1
Louisiana..................................................89.9 53.3
M ississip p i................................ ............93.6 67.0
Tennessee ................................ ............87.9 63.5

The m ost im portant new provision  w ith respect to peanuts 
is that no state shall have its a llotm ent for 1950 reduced by 
a percentage larger than the percentage by w hich the 1950  
national peanut acreage a llotm ent o r ig in a lly  announced is 
below  the 1949 allotm ent. In the D istrict states this provision  
is im portant on ly  to A labam a growers, to whom  it gives an
other 43 ,000  acres. The acreage added, however, cannot be 
taken into account in establish ing allotm ents in  future years, 
w hich m eans that no basic corrections have been m ade in the 
allotm ent form ula.

Authority for a tw o-price system  on peanuts is also restored  
in the new law . Growers can overplant their acreage a llo t
ments and not receive a m arketing penalty  i f  the peanuts from  
the excess acreage are sold  for crushing for o il in  a manner 
prescribed by the Secretary o f  A griculture. Growers can se ll 
excess peanuts for o il and get fu ll price support on their quota 
peanuts on ly  i f  their total acreage picked and threshed does 
not exceed their 1947 acreage. One interesting feature o f the 
authority for a tw o-price system  is that it is in  effect on ly  so 
long as m arketing quotas are not in  effect on soybeans. M ar
keting quotas for soybeans seem  lik e ly  for the 1951 crop.

A creage allotm ents and m arketing quotas represent the 
right to grow a crop. A fter they have been used for a few  
years as they have on tobacco, they tend to becom e associated  
with the other rights held  by the owners o f private property. 
M ost form s o f econom ic regulations becom e difficult to ad
m inister when they attem pt to m od ify  the rights that are com 
m only regarded as belongin g  to the holders o f private prop
erty. The current efforts to control cotton and peanut produc
tion cannot escape this difficulty. For m any farm ers the addi
tional acreage a llotted  under the new leg isla tion  w ill m ean  
m ore dollars in  1950. The long-run problem s facin g  cotton  
and peanut farm ers, however, have not been changed.
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In d u str y  a n d  E m p lo y m e n t

A  record level w as reached in  the first quarter o f  1950 in  
the value o f construction contracts awarded in  the Sixth  
D istrict. In each o f  the first three m onths o f the year, the 
dollar value was larger than it had ever been in  that m onth. 
The M arch total o f slig h tly  less than 240  m illio n  dollars, 
was second o n ly  to the total for A ugust 1943, w hich included  
a large am ount for war projects. Included in  the M arch 1950  
total was 103 m illion  dollars for an atom ic energy project 
to be constructed in  eastern T ennessee. N ot on ly  w as the 
March total nearly  three tim es as great as the February  
total, but it w as a lso  that m uch greater than the total for  
M arch 1949. The total for the quarter w as nearly  double that 
for  the first quarter o f last year.

R esidential contracts awarded in  M arch totaled  8 4  m illion  
dollars, a larger am ount than has ever been reported before  
for this D istrict. T hey w ere up 92 percent from  February  
and nearly two and one-half tim es the residential total for  
M arch a year ago. For the quarter, the residential total o f 174  
m illion  dollars, accounting for  41 .5  percent o f total awards, 
was 97 .6  percent greater than in  the first quarter o f 1949.

A ll the six  states shared in  these increases and in  a ll six  
states first-quarter awards, both total and residential, were 
greater than a year ago. Increases in  residential contracts 
am ounted to 80 .5  percent in  F lorida, 94 .6  percent in  L ouisi
ana, 103 percent in  A labam a, 113 percent in  M ississipp i, 
116 percent in  Georgia, and 130 percent in  Tennessee.

In M arch, tex tile  m ills  in  the D istrict used n early  323 ,000  
bales o f cotton. T he d a ily  average rate o f consum ption was 
up 8 percent from  February and was 25 percent larger than 
for M arch last year. It was the h ighest rate recorded for  any 
m onth in  about three years w ith the exception  o f January  
1948. F o llow in g  the Ju ly  low  o f last sum mer, the consum p
tion rate has increased each m onth except D ecem ber— the 
M arch rate b eing up 85 percent from  that for  July.

Steel m ill operations in  the Birm ingham -G adsden area, 
down to 43 percent o f  capacity by M arch 5. recovered rap id ly  
the fo llo w in g  w eek and since M arch 19 have been reported  
above 100 percent o f  rated capacity.

O il production in  coastal L ouisiana and M ississip p i was 
off a little  less than 7 percent from  February, but was sligh tly  
greater than in  M arch last year.

In February, production o f  e lectric pow er by pub lic  u tility  
plants in  the D istrict increased 6 .6  percent over January and  
was 9 .5  percent greater than in  February last year. The 
daily  average rate o f a little  m ore than 99 m illion  k.w. hours 
was 15.4  percent greater than the average for  the year 1949. 
The increase from  January w as about the sam e in hydro
electric p lants as in  fu e l p lan ts; but in  com parison w ith  
February 1949, hydro-electric pow er increased on ly  1.5 per
cent and fuel-generated  pow er increased 19 .4  percent. H ydro
electric pow er accounted for  51.5  percent o f the total this 
February com pared w ith 55 .6  percent in  February, 1949.

M anufacturing em ploym ent in  February in  the D istrict 
states averaged about the sam e as in  January. A lthough  de
creases were reported in  L ouisiana and A labam a, they were 
offset by sm all increases in  the other four states. Em ploym ent 
in construction work w as off in  som e p laces because o f  bad  
weather. M ining em ploym ent in  A labam a and T ennessee was 
greatly reduced by the coal strike.

In L ouisiana, there w as a 3.2-percent decline from  Janu
ary to February. T his represented a loss o f an estim ated 4 ,100

w orkers, w hich num ber was fa ir ly  even ly  distributed in  the 
durable and nondurable goods groups. In  the durable goods 
group, transportation equipm ent and lum ber and w ood pro
ducts together released approxim ately  2 ,000  workers during  
the m onth. M uch o f  this layoff w as reported to be tem porary  
and was m ain ly  because o f  bad w eather. In  the nondurables 
group, m ost o f the 3 ,100  w orkers la id  off w ere in  the food  
products industry, where the d eclin e w as seasonal. E m ploy
ment in  this industry should  show  an increase soon.

Bad weather in  A labam a and the effects o f  the new  m in i
mum w age law contributed to the loss o f 1 ,200  workers in  
saw m ills and p lan in g  m ills . T he sh ip b u ild in g  industry lost 
600  w orkers; textile  em ploym ent w as off 4 0 0 ; and there w ere 
sm aller losses in  apparel and chem ical p lants and plants 
m anufacturing petroleum  and coal products.

In F lorida, a sm all em ploym ent gain  over January resulted  
from  increases in  transportation equipm ent, chem icals and 
a llied  products, apparel, and food  that w ere com p letely  offset 
by decreases in  lum ber and w ood products. A  num ber o f  
contracts for the overhauling and repair o f  N avy vessels was 
chiefly responsib le for  the 9.7-percent gains at p lants m anu
facturing transportation equipm ent. E m ploym ent in  citrus 
canning and preserving w as not as h igh  as w as expected, but 
sm all gains w ere m ade at p lants m anufacturing other food  
products. A  lack o f new  orders and a d eclin e in prices, 
attributable to decreased dem and for  citrus crates, caused  
curtailm ent o f  operations in  log g in g  cam ps and saw m ills.

A  sm all net gain  in  G eorgia em ploym ent resulted from  a 
seasonal increase in  the fertilizer industry and sm all gains  
in  fabricated m etal products, in  paper, transportation equ ip 
ment and food , p artia lly  offset by losses in  apparel p lants.

T ennessee reported losses in  tobacco m anufacturing, in  
leather, apparel, and tex tile  p lants w hich were offset on ly  
in  part by gains in  prim ary m etals products, lum ber, and w ood  
products, food , and chem icals. d .e .m.

S a le s  in  t h e  F irst Q u a r t e r

Sales m ade by D istrict departm ent stores during the first 
quarter o f  th is year totaled  188 m illio n  d o llars and were 
about 3 percent greater than they were during the first three 
m onths o f 1949. T he gain  w as larger than w ou ld  be expected  
m erely because Easter was a w eek earlier  th is year.

M arch sales should  have been about 3 percent above those 
o f the preceding M arch and the quarter’s sa les about one 
percent greater because o f  the early  Easter. A ctu ally , they  
w ere 7 percent greater than those o f last M arch. I f  the 
first quarter has set a precedent, sa les for  the year w ill be 
about 2 percent greater than 1949  sales.

A s w ould  be expected, sa les at the w eek ly  reporting stores 
during the w eek im m ediately  preced ing Easter, w hich ended  
A pril 8, were higher than in  the corresponding w eek last 
year when Easter was two w eeks aw ay. For the w eek ended  
A pril 15, they w ere m uch low er and fo r  the four weeks 
ended A pril 22 , they were one percent greater.

N ew  Easter outfits, how ever, do not w h o lly  account for the 
gain over last year. R eports from  the larger departm ent 
stores show that sa les o f w om en’s and m en’s clo th ing  were 
low er th is M arch than last. The furniture and household  
appliance departm ents, on the other hand, show ed sizable  
sales increases.

Sales at furniture stores during M arch, w hich were 12  
percent h igher than they w ere in  M arch last year, confirmDigitized for FRASER 
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this trend. H ousehold  appliance store sales w ere up 23  
percent.

These and other reports show that consum ers are spending  
more to build  and equip their houses; they are spending  
m ore for autom obiles and the gaso line w ith w hich to run 
them . They are, however, cutting down on their spending  
for cloth ing, and lim iting their buying o f other articles.

AUTOMOBILE SALES EXPAND. Estim ates based upon D epartm ent 
o f Commerce data on the sa les o f  independent stores in  
selected areas o f the D istrict show  that for the first two  
m onths o f the year m otor veh icle  dealers had d ollar sales  
approxim ately 30 percent greater than those o f the corres
ponding period in  1949, and that fillin g  station sales were up  
5 percent. D ealers o f lum ber, bu ild in g  m aterials, and hard
ware had sales averaging 20  percent h igher this year than  
last year. On the other hand, apparel store sales were down  
approxim ately 9 percent. Sales at both food  stores and drug 
stores averaged 4  percent higher.

c o n s u m e r  CREDIT AND BANK LOANS. The present types o f con
sum er spending account in  part for the continued h igh  
level o f loans at D istrict banks. O rdinarily, by the end o f  
M arch member bank loans are about 3 percent low er than at 
the first o f the year. T his year they were 2 percent higher.

R etailers are the largest group o f borrowers from  com m er
cia l banks. Even in 1946, when accum ulated cash balances 
were h igh , loans to retailers constituted 38 percent o f the 
total number o f com m ercial and industrial loans and 18 per
cent o f the dollar volum e.

Banks often supp ly  retailers w ith the funds to carry their 
expanded inventories in  the last quarter o f the year. These 
loans are u sually  repaid soon after the first o f the year when 
the borrow ers’ cash balances, already bolstered by holiday  
cash sales, are increased by collections on charge accounts. 
T otal loans, therefore, w ould norm ally  be reduced at this 
tim e o f year. The R etail Credit Survey recently com pleted by

SIXTH DISTRICT CREDIT G RAN TIN G  RETAILERS, A C C O U N TS RECEIVABLE 
AND IN VENTORIES

Kind of Business
No.

Report
ing

Stores

Charge Accounts 
Receivable, 
End of Year

Instalment 
Receivables, 
End of Year

Inventories, 
End of Year

Per
cent
Ch’ge
1948-

49

As Percent of 
Annual 

Charge Ac
count Sales

Per
cent
Ch’ge
1948-

49

As Percent of 
Annual 

Instalment 
Sales

Per
cent
Ch’ge
1948-

49

Turn
over
1949

1949 1948 1949 1948
Department............... 105 + 8 28 25 4- 46 66 50 — 6 5.0Men's Clothing.......... 33 4- 7 27 26 + 1 26 25 — 5 3.3Women's Apparel---- 26 — 7 27 25 — 0 29 26 — 1 5.7Furniture.................. 117 4- 27 33 24 + 17 54 45 — 12 3.2
Hardware.................. 61 — 5 17 16 + 33 27 30 —  3 3.4
Household Appliance. 185 + 19 17 13 4- 44 31 22 — 19 4.2
Jewelry..................... 53 4- 6 36 32 + 8 48 43 — 1 1.6
Automobile Dealers.. 53 — 7 8 9 + 98 7 6 — 3 10.8
Auto. Tire and

Accessory.............. 55 4- 5 12 11 + 27 22 18 — 5 5.0
Weighted Average... 688 4- 2 19 18 + 29 30 28 — 7 5.4
Source: Retail Credit Survey for 1949.

the Bank showed, however, that inventories w ere low er at 
the beginning o f this year than they were at the first o f  
last year. M oreover, in  m ost lines o f business, open credit 
sa les in 1949 were low er than in  1948. Reports from  the 
departm ent, furniture, and household  appliance stores for  
the first three m onths o f this year show that these trends are 
continuing.

T he survey did show, on the other hand, that despite their 
low er open credit sales, retailers were carrying accounts for  
longer periods than they were a year ago. Consequently, they  
had greater am ounts o f open credit accounts outstanding even

S ix t h  D i s t r i c t  S t a t is t ic s
CONDITION OF 28 MEMBER BANKS IN LEADING CITIES 

(In Thousands of Dollars)
Percent Change

Item April 19 Mar. 15 April 20 Apr. 19,1950, from
1950 1950 1949 March 15 April 20

1950 1949
Loans and investments—

2,466,622 2,482,677 2,276,619 — 1 4- 8
Loans—(Net........ 889,142 890,842 820,491 — 0 4- 8
Loans—Gross. . . 902,584 904,111 831.476 — 0 4- 9

Commercial, industrial,
and agricultural loans.. 519,798 532,712 518.385 — 2 + o

Loans to brokers and
dealers in securities. . . . 11,545 9,105 7,142 4- 27 + 62

Other loans for pur-
chasing and carrying
securities. . . . 33,968 33,256 42,905 4- 2 — 21

Real estate loans............. 77,784 77,055 67,863 4- 1 4- 15
Loans to banks 4,602 5,418 4,570 — 15 4- 1Other loans. . . 254,887 246.565 190,611 4- 3 4- 34

Investments—Total............. 1,577,480 1,591,835 1,456,128 — 1 4* 8
Bills, certificates and

619,049 627,175 366,525 — 1 4- 69U. S. bonds. .. , 746,779 756,996 901,028 — 1 — 17
Other securities............. 211,652 207,664 188,575 4- 2 4- 12

Reserve with F. R. Bank. ... 402,055 405,282 486,353 — 1 — 17
Cash in vault 40,352 39,738 41,534 4- 2 — 3
Balances with domestic

banks............. 178,107 208,100 186,627 — 14 — 5
Demand deposits adjusted. 1,773,671 1,776,869 1,766,526 — 0 4- 0
Time deposits. . . 540,069 536,967 535,021 4- 1 4- 1
U. S. Gov't deposits........... 56,922 60,671 41,355 — 6 4- 38
Deposits of domestic banks. 523,264 569,006 466,563 — 8 4- 12
Borrowings........ 2,000 1,500

DEBITS TO INDIVIDUAL BANK ACCOUNTS
(In Thousands of Dollars)

Percent Change
March Feb. March March 1950, from 1950 fromPlace 1950 1950 1949 1949,

Feb. Mar. First
1950 1949 Quarter

ALABAMA
Anniston........ 22,374 18,722 21,983 + 20 4- 2 — 4
Birmingham... 358,026 289,188 333,599 + 24 4- 7 4- 3
Dothan............ 13,529 11,891 12,658 4- 14 4- 7 4- 1
Gadsden........ 19,589 17,934 19,302 4- 9 4- 1 4- 2

126,863 114,547 141,350 4- 11 — 10 — 9
Montgomery.. 85,141 69,890 71,514 4- 22 4- 19 4- 10

FLORIDA
Jacksonville... 321,898 280,145 290,537 4- 15 4- 11 4- 11
Miami............. 321,155 265,906 284,196 4- 21 4- 13 4- 7
Greater Miami* 477.222 395,067 429,481 + 21 4- 11 4* 7
Orlando......... 72,456 64,303 59,506 4- 13 4- 22 4- 26
Pensacola....... 36,508 31,774 34,364 + 15 4- 6 4- 4
St. Petersburg. 73,516 63,788 65,666 + 15 4- 12 4- 12

164,085 139,807 141,677 4- 17 4- 16 4- 17
GEORGIA

Albany............ 24,635 22,177 24,198 4- 11 4- 2 —  1
Atlanta............ 921,833 778,384 848,351 4- 18 4- 9 4- 6
Augusta.......... 54,583 50,646 62,972 + 8 — 13 — 6
Brunswick...... 9,171 7,895 8,597 + 16 4- 7 4- 3
Columbus....... 60,679 50,666 52,043 + 20 4- 17 4- 12
Elberton........ 4,024 3.339 3,586 + 21 4- 12 4- 3
Gainesville*. .. 15,327 12.731 14,057 4- 20 4- 9 4- 4
Griffin*........... 11,673 9,764 10,456 4- 20 4- 12 4- 2
Macon............. 58,405 52,905 56,234 4- 10 4- 4 4- 4
Newnan.......... 8,151 8,158 7,859 —  0 4- 4 4- 7
Rome*............. 21,879 18,679 19,787 4- 17 4- 11 4- 8
Savannah....... 96,251 79,153 92,566 4- 22 4- 4 4- 1
Valdosta........ 11,078 10,667 10,763 + 4 4- 3 4- 1

LOUISIANA
Alexandria*... 33,239 29.433 30,201 + 13 4- 10 4- 10
Baton Rouge... 106,493 96,851 128,232 + 10 — 17 — 5
Lake Charles.. 38,674 32,966 36,834 + 17 4“ 5 4- 2
New Orleans. . 771,419 647,957 871,912 + 19 — 12 — 2

MISSISSIPPI
Hattiesburg. . . 18,336 16,582 16,967 4- 11 4- 8 4- 9
Jackson.......... 161,854 132,665 151,153 + 22 4- 7 4- 4
Meridian........ 28,171 23,472 26,901 + 20 4- 5 4- 1
Vicksburg....... 26,360 22,021 25,313 4- 20 4- 4 — 0

TENNESSEE
Chattanooga.. 151,291 128,677 146,901 4- 18 + 3 4- 4
Knoxville........ 106,547 96,600 108,180 4- 10 — 2 4- 2
Nashville........ 338,440 294,183 299,638 4- 15 4- 13 4- 13

SIXTH DISTRICT
32 Cities.......... 4,611,535 3,923,859 4,455,552 4- 18 4- 4 4- 5

UNITED STATES
333 Cities........ 115,738,000 96,236,000r 109,741,000 4- 20 4- 5 4- 5

* Not included in Sixth District totalDigitized for FRASER 
http://fraser.stlouisfed.org/ 
Federal Reserve Bank of St. Louis



4 0 M o n t h l y  R e v i e w  o f the  Federal R eserve B a n k  o f  A tla n ta  fo r  A p r il  1950

S i x t h  D i s t r i c t  In d e x e s
DEPARTMENT STORE SALES*

Place
Adjusted*

March
1950

Feb.
1950

March
1949

Unadjusted
March
1950

Feb.
1950

March
1949

DISTRICT..........
Atlanta..........
Baton Rouge.. 
Birmingham... 
Chattanooga..
Jackson..........
Jacksonville...
Knoxville.......
Macon............
Miami............
Montgomery..
Nashville.......
New Orleans.. 
Tampa............

374n
416r
363
360
377
370
366
375'
281
404
322r
409
362
471

383
434
401
343
339
370
381
361
346
375
334
409
366
491

365r
399r
418r
355r
312r
360r
367r
360r
250r
373r
317r
385r
358r
465r

359r
399?
352
353 
343 
356 
355 
349 
303 
428 
306i< 
388 
348 
466

322
365
341
284
278
307 
312 
289 
266 
416 
274 
319
308 
437

339
363
393
341
274
338
349
324
265
396
289
366
326
451

DEPARTMENT STORE STOCKS

Place
Adjusted*

March
1950

Feb.
1950

March
1949

Unadjusted
March

1950
Feb.
1950

March
1949

DISTRICT............
Atlanta.............
Birmingham__
Montgomery...
Nashville........
New Orleans...

353r
424
266
386
538
342r

350
461
261
402
527
338

348r
429r
295r
424r
512r
325r

371 r 
449- 
282 
386 
554 
366r

354
447
271
406
500
335

365
455
313
424
527
348

GASOLINE TAX COLLECTIONS***

Place

SIX STATES. 
Alabama...
Florida__
Georgia... 
Louisiana.. 
Mississippi 
Tennessee.

Adjusted*
March
1950
235
222
228
240
276
230
201

Feb.
1950
228
221
216
239
243
180
269

March
1949
206
197
204
182
218
174
238

Unadjusted
March
1950
219 
205 
239
220 
254 
207 
177

Feb.
1950
228
210
233
228
238
173
258

March
1949
191
181
214
167
201
157
210

Place Mar.
1950

Feb.
1950

Mar.
1949 Feb.

1950
Jan.
1950

Feb.
1949

TOTAL..........
Alabama...
Georgia__
Mississippi.
Tennessee.

166
174
167
99

140

154
162
154
91

134

132
141
132
79

lllr

SIX STATES.. 
Hydro

generated 
Fuel-

generated

419
381
469

393
357
439

383
375
393

MANUFACTURING
EMPLOYMENT***

CONSTRUCTION CONTRACTS
Place March

1950
Feb.
1950

March
1949

Place Feb.
1950

Jan.
1950

Feb.
1949 DISTRICT.... 

Residential
Other........
Alabama...
Florida__
Georgia__
Louisiana.. 
Mississippi. 
Tennessee.

1181
1275
1135
608
816
711
627
319

2991

433
663
321
503
472
502
391
262
351

403
531
341
352
497
482
303202
401

SIX STATES.. 
Alabama...
Florida.......
Georgia__
Louisiana.. 
Mississippi. 
Tennessee.

140
140
140
140
130
135
146

140
142
139
139
134
134
146

146
150
145
141
139
138
148

CONSUMERS PRICE INDEX ANNUAL RATE OF TURNOVER OF 
DEMAND DEPOSITS

Item Mar.
1950

Feb.
1950

Mar.
1949 March

1950
Feb.
1950

March
1949

ALL ITEMS...
Food............
Clothing__
Fuel, elec., 

and refrig. 
Home fur

nishings ...
Misc.............

Purchasing 
power of 
dollar..........

171
198
191
141
184
154

.58

169
195
192
140
185
154

.59

173
203
198
139
192
154

.58

Unadjusted.. 
Adjusted**... 
Index**........

20.7
20.7
83.7

20.420.2
81.7

20.4
20.4 
82.6

CRUDE PETROLEUM PRODUCTION 
IN COASTAL LOUISIANA 

AND MISSISSIPPI*
March
1950

Feb.
1950

March
1949

Unadjusted.. 
Adjusted**...

300
300

322
317

300
299* Daily average basis 

** Adjusted for seasonal variation 
*** 1939 monthly average =  100; 

Other indexes, 1935-39 =  100 r Revised

though their sales declined . T hese am ounts have not been  
large enough, how ever, to exp la in  the expansion  in  bank  
borrow ing. That consum er b uyin g  has sh ifted  to durable 
goods financed in  large part by in stalm ent credit has, how 
ever, been im portant.
SALE OF INSTALMENT PAPER. A  large num ber o f  the auto
m obiles and a good proportion  o f  the other durable consum er 
goods now  being bought are b ein g  purchased on the in sta l
ment p lan . Instead o f  w aiting from  th irty to six ty  days for  
their m oney as they do in  the case o f  charge account credit, 
retailers m ay have to w ait several m onths for  final co llection . 
Som e retailers are lik e ly  to ca ll upon  banks for  h elp  in  
carrying this credit load, either by borrow ing d irectly  or by  
se llin g  the instalm ent paper.

A utom obile dealers u su a lly  se ll their instalm ent paper 
and last year, according to the R etail Credit Survey, other 
retailers a lso  financed a larger part o f  their instalm ent sales 
in  th is m anner than they had been accustom ed to doing. A bout 
six  out o f every ten hardw are stores m aking instalm ent sales, 
for exam ple, so ld  instalm ent paper. T he paper so ld  by hard
ware stores during 1949  am ounted to 62 percent o f  their 
instalm ent sales, com pared w ith 4 7  percent during 1948.

Com m ercial banks are today the ch ief source o f autom obile  
instalm ent-sale credit and an im portant source o f  other 
types o f  instalm ent-sale credit. In the U nited  States, auto
m obile instalm ent-sale credit outstanding at the banks now  
am ounts to about 55 percent o f  the to ta l 3 .3  b illio n  dollars  
outstanding. Instalm ent-sale credit granted by the banks for  
the purchase o f  other types o f  goods am ounts to alm ost a 
third o f a ll such credit.

Increased buying, therefore, is  resp onsib le  for the growth  
o f instalm ent credit h eld  at the D istrict com m ercial banks. 
N ot o n ly  have these banks bought m ore retail instalm ent 
loans than they had heretofore, but they have also  m ade a 
larger volum e o f loans d irectly  to consum ers. T heir total 
consum er instalm ent credits outstanding at the end o f  March 
are estim ated at 306  m illio n  dollars, 7 4  m illio n  dollars  
greater than a year ago.

SALE OF INSTALMENT PAPER 
Sixth District Stores Making Instalment Sales

No.
Report-

ing
Stores

Stores Selling 
Instalment Paper

Stores Not Selling 
Instalment Paper

Kind of Business
Per
cent
of
Re
port
ing

Stores

Paper Sold, 
as Percent of 

Instal
ment Sales

Receivables, 
as Percent of 
Instalment 

Sales

Per
cent
of
Re

port
ing

Stores

Receivables, 
as Percent of 
Instalment 

Sales

1949 1948 1949 1948 1949 1948
Department............... 50 4 1 1 71 54 96 66 50

91 11 8 5 43 44 89 55 45
26 62 62 47 19 33 38 39 26

Household Appliance. 137 87 62 54 16 10 13 62 48
Jewelry...................... 36 6 7 5 64 49 94 54 49
Automobile Dealers.. 47 100 62 58 7 7
Auto. Tire and 

Accessory............... 41 59 47 37 19 16 41 35 34
Source: Retail Credit Survey for 1949.

O f course, other factors have been im portant in  keeping up  
the dem and for loans. In D ecem ber last year consum er 
instalm ent loans at the D istrict m em ber banks am ounted to 
on ly  15 percent o f a ll loans outstanding. H ow ever, the in 
crease in  instalm ent loans betw een June and D ecem ber o f  
last year accounted for  about 25  percent o f  the increase in  
total loans. A t the country banks a third o f  the increase in  
total loans w as from  that source. c  t tDigitized for FRASER 

http://fraser.stlouisfed.org/ 
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O w n e r s h ip  o f  D e m a n d  D e p o s it s

D espite the greater use o f consum er credit, personal demand 
deposits throughout the D istrict have not declined  from  
last year. On January 31, according to estim ates m ade in  
connection w ith the Bank’s survey o f ow nership o f demand  
deposits, ind ividuals held 1,922 m illion  dollars in  demand  
deposits at a ll D istrict banks. T his was 32 m illion  dollars  
m ore than they h eld  a year ago.

The figure, o f course, obscures both the gains and declines 
that occurred in certain areas o f the D istrict. Farm ers in 
creased their deposits by an estim ated 3 m illion  dollars  
between the two survey dates. T his increase, how ever, was 
entirely  accounted for by gains in  the deposits o f F lorida  
and Tennessee farm ers. D eposits in  other types o f personal 
accounts increased during the sam e period in  each o f the 
D istrict states.

D eposits o f nonfinancial businesses show ed little  change 
between the survey dates. T hose o f both m anufacturing  
and m ining concerns and pub lic  u tilities declined  6 percent. 
There was a 2-percent increase in  deposits o f trade concerns. 
F inancial establishm ents experienced an increase o f 10 per
cent. On the w hole, however, the picture obtained from  the 
survey was one o f relative stab ility . C .T .T .

ESTIMATED DEMAND DEPOSITS OWNED BY INDIVIDUALS, 
PARTNERSHIPS, AND CORPORATIONS IN ALL COMMERCIAL 

BANKS IN THE SIXTH FEDERAL RESERVE DISTRICT 
(In Millions of Dollars)

Type of Ownership

Manufacturing and mining 
Public utilities, transportation,

and communications..........
Retail and wholesale trade...
All other nonfinancial*..........

Total nonfinancial............
Insurance companies.............
Trust funds of banks.............
All other financial**...............

Total financial................
TOTAL BUSINESS..........

Nonprofit organizations....
Personal........ .....................

Farmers..........................
Others............................

Foreign..............................
TOTAL INDIVIDUALS, 
PARTNERSHIPS, AND 
CORPORATIONS........

January
1950

476

242
882

95
46

285
426

2,314
109

386
1,536

3

4,348

Dollar 
Change 
From 

Jan.1949
— 33

— 16 
+  17 
4- 26
— 6
4- 14 
— 13 
4- 36
4- 37

4- 1

4- 3
4- 29
— 1

4- 63

Percent 
Change 
Jan.1949 
Jan. 1950

— 6
— 6
+ 2
4- 10
—  0
4- 17 
— 22 
4- 14
4- 10

+ 1
4- 1 
4- 2

+ 1

Percent 
Distribu

tion 
Jan. 1950

10.9

5.6 
20.3
6.6

43.;
2.2
1.0
6.6

53.2
2.5

8.9
35.3

.1

100.0

Type of Ownership Feb.
1944

Jan.
1945

Jan.
1946

Feb.
1947

Jan.
1948

Jan.
1949

Jan.
1950

Manufacturing and 
mining............................ 365 380 429 475 494 509 476

Public utilities,
transportation, and 
communications............. 174 209 246 226 235 258 242Retail and wholesale
trade............................... 575 712 878 855 884 865 882

All other nonfinancial*....... 210 222 245 255 259 262 288
Total nonfinancial........ 1,324 1,523 1,798 1,811 1,872 1,894 1,888

Insurance companies........ 65 53 74 72 79 81 95
Trust funds of banks.......... 53 37 41 51 65 59 46
All other financial**........... 93 139 199 222 239 249 285

Total financial............. 211 229 314 345 383 389 426
TOTAL BUSINESS.......... 1,535 1,752 2,112 2,156 2,255 2,283 2..314

Nonprofit organizations__ 77 74 106 115 122 108 109
Personal.............................. 1,192 1,561 1,918 2,048 2,031 1,890 1,922

Farmers.......................... 353 385 400 409 383 386
Others............................ 1,208 1,533 1,648 1,622 1,507 1,536

Foreign.............................. 2 2 2 2 4 3
TOTAL INDIVIDUALS, 
PARTNERSHIPS, AND 
CORPORATIONS........ 2,804 3,389 4,138 4,321 4,410 4,285 4,348

* Including construction-contracting establishments, theaters, and hotels, 
laundries, garages, repair shops, and other service establishments.

Ir Including investment, loan, and insurance agencies; real estate busi
nesses, etc.

S ix t h  D is t r i c t  S t a t is t ic s

No. of
Lenders
Report

ing

Volume Outstandings

Lender
Percent Change 

March 1950, from
Percent Change 

March 1950, from
Feb.
1950

March
1949

Feb.
1950

March
1949

Federal credit unions........ 36 4- 27 4- 34 4- 2 4- 48
State credit unions.............
Industrial banking com

20 4- 27 4- 52 4- 1 4- 45
panies.............................. 11 — 9 4- 8 4- 3 4- 28

Industrial loan companies.. 17 4- 29 — 8 4- 0 — 1
Small loan companies........ 41 4- 24 4- 7 — 2 4- 5
Commercial banks............. 33 4- 18 + 20 4- 2 4- 36

Item
Number

of
Stores

Reporting

Percent Change 
March 1950 from

Feb. 1950 Mar. 1949
124 4- 15 4- 12
107 4- 24 — 5

Instalment and other credit sales.. 107 4- 11 4- 9
Accounts receivable, end of month 118 — 1 4- 22
Collections during month............. 118 4- 5 4- 3
Inventories, end of month............. 90 4- 6 — 2

INSTALMENT CASH LOANS

RETAIL FURNITURE STORE OPERATIONS

WHOLESALE SALES AND INVENTORIES*
SALES

Type of Wholesaler No. of
Firms

Percent Change 
March 1950, from No. of

Firms
Percent Change 

Mar. 31,1950, from
Report

ing
Feb.
1950

Mar.
1949

Report
ing

Feb. 28 
1950

Mar. 31 
1949

Automotive supplies. 4 — 2 4- 6 3 4- 1 — 18
Electrical group

3 4- 13 4- 3Wiring supplies---- 3 +  l i 4- 6 3 + '2 4- '9
Appliances............ 4 4- 15 4- 1 3 — 3 — 32

General hardware... 10 4- 15 4* 1 6 4- 1 — 5
Industrial supplies... 3 — 8 — 37

5 4- 21 — 24 3 — *0 — i i
Plumbing and heat

ing supplies.......... 4 — 1 4- 24 3 4- 3 — 13
Confectionery.......... 4 4- 14 — 5
Drugs and sundries.. 9 4- 20 4- 16 4 4- *6 4- i

19 4- 19 4- 2 13 4- 0 4- 21
Farm supplies.......... 3 4- 23 4- 10
Grocery group 

Full line................. 42 4- 14 4- 2 30 4- 2 4- 8Specialty lines....... 9 4- 15 +  5 3 + :20 — 23
Shoes and other 

footwear................ 3 4- 17 — 6
Tobacco products.... 9 4- 15 4- 3 6 — ’o 4- i2
Miscellaneous.......... 12 4- 14 4- 8 12 4- 7 — 4

146 4- 14 4- 1 89 4- 2 + 0

INVENTORIES

* Based on U. S. Department of Commerce figures.
DEPARTMENT STORE SALES AND INVENTORIES

Sales—Percent Change Number of 
Stores 

Reporting

Stocks 
Percent Change

Place Mar. 1950 
from

Year to 
Date

March 31, 1950, 
from

Feb.
1950

Mar.
1949

1950-
1949 Sales Stocks Feb. 28 

1950
Mar. 31 

1949
ALABAMA

Birmingham.. 4- 40 4- 4 — 4 4 3 4- 4 — 10
4- 30 4- 4 4- 1 5

Montgomery.. +  26 4- 6 1 3 3 — 1 5 —. *9
FLORIDA

Jacksonville.. 4- 28 4- 2 — 2 4 3 + 2 4- 17
4- 16 4- 8 + 3 4 3 — 2 4- 21

Orlando........ 4- 11 + 0 + 0 3
Tampa.......... 4- 20 4- 3 + 3 5 3 4- 2 +  *2

GEORGIA
4- 23 4- 10 4- 8 6 5 4- 0 — 1

Augusta........ 4- 32 *.4- 1 0 4 3 4- 10 4- 2
Columbus---- 4- 22 4- 9 4- 8 4
Macon........... 4- 27 4- 14 4- 8 6 4 4- *8 4- i9
Rome............. +  30 4- 2 4- 0 4

27Savannah....... 4- 23 + 10 4- 6 6 4 4- 4- 5
LOUISIANA

Baton Rouge.. +  17 — 10 — 6 4 4 4- 9 4- 3
New Orleans. +  27 + 7 + 3 5 4 -4- 9 4- 5

MISSISSIPPI
14Jackson.......... 4- 30 4- 5 4- 2 4 4 4- 4- 5

Meridian....... 4- 29 — 5 — 5 3
TENNESSEE

Bristol............ 4- 35 4- 5 — 2 3 3 + 5 — 2
Chattanooga.. 4- 39 + 22 4- 11 4 3 — 0 — 9
Knoxville...... 4- 36 4- 8 1 4
Nashville....... +  37 4- B 4- 2 6 5 4- io 4- *5

OTHER CITIES*. 4- 14 4- 6 + 5 22 22 4- 4 — 8
DISTRICT......... 4- 26 4- 6 4- 3 113 76 4-' 5 4- 2
' When fewer than three stores 
are grouped together under ‘

report in a given city, 
other cities."

the sa le s or stocks
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Deposit Growth at Florida Member Banks
F lo r id a ’s clim ate, together w ith its geographical location , 

has been capitalized  upon until it is one o f the state’s m ost 
im portant econom ic resources. T his process has created a d is
tinctive econom ic structure in  F lorida. Changes in  m em ber 
bank deposits over the last thirty years reflect, in  general, 
how  the capitalization  o f climate has affected the greater part 
o f the state’s im m ediately  ava ilab le  purchasing pow er. B e
cause banking is so c lo se ly  tied to the econom ic activities o f  
any region, this d iscussion , therefore, m ight be ca lled  “ C li
m ate and Bank D ep osits.”

A gricultural incom e is less im portant to total incom e in  
F lorida than in  any o f the other S ixth  D istrict states. Indeed, 
agriculture is  o f less significance in  relation  to total incom e  
there than it is to total incom e throughout the nation, despite 
the over 200  m illio n  dollars in  net incom e w hich agriculture  
contributes to the state. F lorida’s incom e from  m anufacturing  
has alm ost quadrupled in  the last ten years. The state is less  
industrialized, how ever, than any o f the other southeastern  
states in  the Sixth  D istrict i f  the ratio o f m anufacturing  
incom e to total incom e is used as a m easure. R eceipts from  
trade and service activities are o f prim ary im portance.

Other sections o f the country m ay have a clim ate com para
b le  to F lorida’s, but F lorid ians believe that the com bination  
they have o f clim ate, geographical location , and over one  
thousand m iles o f general coast line is unique. M oreover, for  
a good m any years they have been convincing m any other 
p eop le that they too can and should  en joy  these beneficent 
g ifts o f nature during the w inter m onths. A lthough the sun
sh ine and sea breezes are “free goods,” the w inter visitors  
m ust have food , lodging, transportation, and other services. 
It is in the provid ing o f these th ings that the trade and service 
industries flourish and su p p ly  so m any persons in  the state 
w ith incom es.

T h e  W in t e r ’s  G o ld e n  F lo o d

M any visitors bring actual cash w ith them . W hen w inter 
com es, m oney litera lly  flows into the state. T he part o f this 
flow that com es in  the form  o f Federal Reserve notes is to 
som e extent m easurable and it is a lso  p ossib le  to determ ine

from  w hich sections o f  the country these notes com e. The 
w inter v isitor from  the N orth, for  exam ple, m ay bring with  
him  currency in  the form  o f  notes o f  the Federal Reserve 
Bank o f N ew  Y ork. A fter he and other v isitors have spent 
their m oney in  F lorida, it even tually  w inds up at com m ercial 
banks and sw ells  the deposits o f  F lorid a  banks.

Federal R eserve Banks are required by law  to return the 
Federal Reserve notes to the Bank o f  issue. Thus, w hen m em 
ber banks, because their currency on hand exceeds their needs, 
send the notes to the Jackson ville  Branch o f  the Federal R e
serve Bank o f A tlanta, it returns the notes to the Federal 
R eserve Banks that issued them . Last year, accord ing to the 
operations o f the Jacksonville  Branch, at least 245  m illion  
dollars cam e into the state in  that w ay. T he greater part came 
during the w inter season, w ith 4 9  percent b eing received in 
the four m onths ended w ith A p ril. T he total am ount o f a ll 
types o f currency entering the state was probab ly  as m uch as 
300 m illion  dollars. O f course, not a ll w inter v isitors carry 
cash w ith them . N o estim ate is p ossib le , how ever, o f the m il
lion s o f dollars transferred by  check.

A  g lance at the m onthly data on the chart show s how  this 
transfer o f funds bu ilds up deposits each year. In the post
war period, the seasonal expansion  o f  deposits has begun in  
October. A fter that, as increasing num bers o f  w inter visitors 
com e into the state, deposits grow  from  m onth to m onth until 
by the end o f  A p ril, they are gen era lly  about 11 percent 
greater than at the end o f the preced ing October. A lthough  
the number o f sum mer visitors has tended to increase, de
posits decline after A pril un til the w inter v isitors return.

The clim ate is the basis o f another im portant econom ic  
activity w hich attracts d o llars to the state during the w inter. 
As the citrus and w inter vegetab le crops are sent to regions  
with less fortunate w inter clim ates, cash farm  incom e in 
creases. In recent years, it has reached its peak in  A pril, after 
having clim bed each preced ing m onth beginn ing  w ith Octo
ber. In the other D istrict states, agricu ltural incom e attains 
its height in  the fa ll o f each year.

INDEX OF TOTAL MEMBER BANK DEPOSITS 
1935-39 =  100

PERCENT PERCENT

Digitized for FRASER 
http://fraser.stlouisfed.org/ 
Federal Reserve Bank of St. Louis



M o n t h l y  R e v i e w  o f the  Federal R eserve B a n k  o f A tlan ta  fo r  A p r il 1950 4 3

L and B o o m  a n d  D e p r e s s io n

D espite the interest these seasonal changes m ay have for F lor
ida bankers who have peculiar loan  and investm ent problem s  
because o f them , long-term  developm ents m ay be o f m ore 
general interest. Because 77 percent o f a ll deposits in  the 
state are in member banks, the trend o f m em ber bank deposits  
in  the last thirty years generally  te lls  the story o f what has 
happened at a ll banks.

The m ost spectacular growth in  deposits took p lace about 
fifteen  years before W orld W ar II. A t the beginn ing o f 1925, 
F lorida m em ber banks had 210  m illio n  dollars in  deposits on  
their books. By the end o f the year, the total had alm ost 
doubled  to 403  m illion  dollars. That was the year in  w hich  
clim ate m ay have been “over cap ita lized” and w hich marked  
the peak of the land boom  o f the 1920’s.

T otal D e p o s it s  at 

F lo r ida  M e m b e r  B a n k s , C la s s if ie d  b y  A r e a

Area*
Percent Change# E n d of Year

1939 - 45 1945 .46 1946 -48 1948 -49

J a c k s o n v i l l e  A r e a . . . . . . . . . . . . . . . . . . . +  2 4 9 — 1 4 — 1 1 + 8
C i t y  o f  J a c k s o n v i l l e . . . . . . . . . +  2 3 9 — 1 7 — 1 2 1 1 0
O u t s i d e  J a c k s o n v i l l e . . . . . . . . . +  3 7 1 + 9 — 2 - - - 5

M i a m i  A r e a . . . . . . . . . . . . . . . . . . . . . . .. +  4 1 2 — 0 — 1 + 2
G r e a t e r  M i a m i . . . . . . . . . . . . . . . . . . . . +  4 0 0 + 0 + 1 + 2
O u t s i d e  G r e a t e r  M i a m i . . +  4 4 4 — • 2 — 8 + 3

O r l a n d o  A r e a . . . . . . . . . . . . . . . . . . . . . . . . . . +  4 9 0 — 3 — 6 + 8

P e n s a c o l a  A r e a . . . . . . . . . . . . . . . . . . . . . . +  4 1 8
+

1 3 — 6 + 0
T a m p a - S t .  P e t e r s b u r g  A r e a . +  3 4 7 2 — 5 + 1 5

C i t y  o f  T a m p a . . . . . . . . . . . . . . . . . . . +  3 0 3 — ■ 1 — ■ 7 + 4

O u t s i d e  T a m p a . . . . . . . . . . . . . . . . . +  3 9 2 + 4 — 4 + 2 3

F l o r i d a  T o t a l . . . . . . . . . . . . . . . . . . . . . . . . . . +  337 — 5 — 5 + 5
S i x t h  D i s t r i c t  T o t a l . . . . . . . . . . . . . +  2 5 4 — 8 + 1 + 0

U n i t e d  S t a t e s . . . . . . . . . . . . . . . . . . . . . . . . . . +  1 6 3 — 9 + 2 + 2

* Areas include several counties surrounding each city.

A lthough  the decline in  deposits im m ediately after the 
boom  was not as rapid as the rise had been, there w as a 98- 
m illion -d o llar  drop in  1926. By the end o f 1928, deposits 
were at just about their pre-boom  level and they continued to 
declin e until 1933. T his trend prevailed throughout the entire 
country. However, because the depression o f the 1930’s un
doubtedly affected F lorid a’s tourist business m ore than it did  
business elsewhere, the deposit decline o f the depression years 
w as som ewhat m ore severe in F lorida.

T he year-end totals in  deposits began to show  increases in  
1934  and continued to do so for several years except for a 
dip during the 1937 recession. Once business recovered in  
1938, deposits at the F lorida banks rose m ore rap id ly  than  
they did throughout the country. Their rate o f growth out
stripped that for the nation as a w hole each year until 1946.

W a r t im e  E x p a n s io n
F lorid a’s pecu liar clim atic advantages resulted in a flow of 
funds into the state during the war years. Because year-round  
m ilitary  training there was possib le, army and navy in sta lla 
tions were expanded and new airfields and train ing centers 
appeared alm ost overnight. F loridians and p eop le from  other 
states went to work in the new shipyards in  Jacksonville, 
Tam pa, and Panam a City. These yards em ployed  over 66 ,000  
w orkers during the period o f highest em ploym ent, m ore em 
p loyees than had been working at a ll o f F lorida’s m anufac
turing establishm ents before the war.

T hese and other wartim e developm ents com bined to raise 
F lorid a’s mem ber bank deposits 334 percent between the end  
o f 1939 and the end o f 1945. Every section o f the state shared

in  the increase, but the rate o f growth was esp ecia lly  out
standing at banks outside the m ajor cities o f Jacksonville, 
M iam i, and Tam pa.

The end o f the war also m eant an end to most o f the sh ip 
bu ild in g  in  the state and a drastic cut in  m ilitary expen d i
tures. F lorida’s war industry plants, m oreover, were less read
ily  convertible to peacetim e uses than those located in  m any  
other states. A s a result, 1946 incom e paym ents to in d iv id 
uals in  F lorida as estim ated by the U nited States D epartm ent 
o f Commerce w ere sligh tly  less than those o f 1945, w hereas 
throughout the country they increased 14 percent.

R e te n t io n  o f  W a r t im e  G a in s

Incom e paym ents w ould probably have declined m ore than  
they did in 1946 i f  F lorida businessm en had been less suc
cessfu l in  converting their ch ief econom ic resource, the c li
mate, to a peactim e use. T he state’s population  increased  
about 400 ,000  between 1939 and 1945, according to census 
estim ates. M ost o f the newcom ers decided to stay or others 
came to replace those who left. F lorida’s businessm en expected  
others to com e and began a huge construction program  to 
accom m odate not on ly  the tourists but perm anent residents as 
w ell. P eop le  settled in  the state in sufficient numbers so that 
by 1949, census estim ates show ed about 150,000 m ore persons 
in  the state than in  1945, a gain  o f 9 percent. P opu lation  had  
increased a third in  approxim ately  a decade.

But F lorida is  a lso cap ita lizing on its clim ate to provide  
an incom e base that w ill be m ore stable than that o f the 
spectacular 1925 period. Fast-grow ing pine trees are the basis 
for an expanding lum ber and paper and pu lp  m anufacturing  
industry. N ew  m ethods o f canning and processing its citrus 
food  products offer a new source o f incom e. P lants m aking  
appropriate apparel for the clim ate are springing up. Year- 
round grazing favors the grow ing cattle industry. Its geo
graphic location  has m ade the state a center for the aviation  
serving the A m erican R epublics to the South.

T his type o f postwar conversion has helped to stem the pre
cip itous decline that otherw ise m ight have occurred in  depos
its at mem ber banks. The job was made m ore difficult, how 
ever, in  1947 and 1948 by a slum p in agricultural incom e. 
The clim ate perhaps did too good a job for the citrus 
grow ers; the unusually  heavy supply  o f fruit resulted in  
greatly reduced prices and incom es.

A  better agricultural incom e in  1949 and a good tourist sea
son probably raised the state’s total incom e above that o f
1948. A t least at the end o f the year, total deposits had ex
panded 5 percent. Per capita deposits at the F lorida member 
banks were over three tim es as great as they were at the end 
o f 1939. T hey had started at a ratio o f 47  percent o f the 
U nited States average and ended at 67 percent. At the end o f  
M arch 1950, deposits exceeded those o f the corresponding  
date in 1949 by  8 percent.

A s lon g  as the state is dependent upon tourists for a large  
part o f its incom e, there w ill be a considerable variation from  
year to year in  its bank deposits. These deposits, o f course, 
depend not on ly  on econom ic conditions throughout the na
tion, but a lso  on the success the state has in attracting tour
ists. But after having profitably converted the capitalization  
o f its clim ate from  war to peacetim e uses, the state is in a 
position  to add to the perm anent gains made in recent years.

Charles T . T aylor

This article is the second in a series in which deposit trends 
in the individual Sixth District states are being discussed.Digitized for FRASER 
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National Business Conditions
I n d u s t r ia l  output in  M arch increased considerably and in  

A pril was at or slig h tly  above the M arch rate. R esidential 

construction expanded further and consum er dem and for  

autom obiles and hou sefurn ish ings continued strong.

P rices o f som e lead ing  industrial m aterials advanced from  

M arch to A pril, w h ile  w holesa le  prices o f livestock  and prod

ucts declined  season a lly  and prices o f m ost finished products 

continued to show  little  change. Common stock prices ad

vanced further to the level o f m id-A ugust 1946. F irst quarter 

reports o f a num ber o f m ajor com panies show ed a marked  

rise in  net earnings.

In d u str ia l P r o d u c t io n

The Board’s production index advanced 5 points in  M arch  

to 186 percent o f the 1935-39 average as coal m ining was 

resum ed and output o f  m ost durable goods increased. In 

A pril, activ ity  in  durable goods industries has expanded fu r

ther, but declines are indicated in  output o f som e nondurable  

goods and m inerals.
O utput o f steel reached capacity  levels in  m id-A pril and  

for the m onth was about 11 percent higher than in  February  

and M arch and about the sam e rate as at the peak in  March

1949. A ctiv ity  in  m ost steel consum ing lin es has a lso ex 

panded further in  recent m onths but, w ith  the m ajor excep 

tions o f construction and household  ap pliances, is  still below  

earlier peak levels. Exports o f steel this year have been at a 

considerably  low er rate than last year.
R efinery output o f  nonferrous metals., w hich show ed no 

expansion  during the second h a lf  o f  last year, ow ing in  part 
to industrial d isputes, has risen substantia lly  since D ecem ber. 

D em ands from  the b u ild in g  industry and m ost consum er 

durable goods industries have continued to increase and large  

purchases have been m ade for  Governm ent stockpiling. R e

finery stocks o f  nonferrous m etals have been reduced further, 

w h ile  stocks in  consum ing industries have increased.

Output o f  nondurable goods in  M arch continued at ad

vanced levels, despite sm all decreases in  textile  industries. In  

A pril, activity at tex tile  m ills  has apparently declined  further, 

reflecting m ain ly  the reduced levels this year o f apparel sales 

and exports o f  tex tile  products. Output o f m ost other non

durable goods has been m aintained. A ctivity in  the rubber 

products industry has advanced to the h ighest level since late

1948 ow ing in  part to the h igh  rate o f autom obile production.

D is tr ib u tio n

V alue o f departm ent store sa les rem ained som ewhat below  

year-ago levels in  M arch and the first h a lf  o f A pril, ow ing to

the reduced volum e o f  apparel sa les. S eason a lly  adjusted  

sa les o f  housefurn ish ings, w h ile  dow n som ew hat from  the ex

cep tion a lly  h igh  level reached in  January and February, were 

st ill substan tia lly  above year-ago levels.

A utom obile dealers’ sa les have been at record levels in  

spite o f  the work stoppage at p lants o f  a m ajor producer. 

R eflecting easier credit term s as w e ll as the re la tively  h igh  

level o f  durable goods sales, the vo lum e o f  instalm ent credit 

outstanding has expanded m ore rap id ly  than during the sam e 

period  a year ago.

C o m m o d ity  P r ic e s

The general w h olesa le  price leve l continued to show  little  

change from  the m iddle o f  M arch to the third week o f A pril. 

P rices o f livestock  and products declined  som ew hat reflecting  

m ain ly  seasonal increases in  su p p lies, w h ile  prices o f grains 

rose ow ing partly  to reduced crop prospects. Curtailed de

m and for  certain nondurable goods led  to som e price reduc

tions. On the other hand, m arked increases in  dem and for  

m aterials, largely  in  the durable goods and construction in 

dustries, contributed to advances in  nonferrous m etals, steel 

scrap, and b u ild ing  m aterials. N atural rubber prices rose con

siderab ly  further to a po in t m ore than 50  percent above last 

autum n’s level.

C onsum ers’ prices rose .3 percent in  M arch, reflecting  

m ain ly  a sm all advance in  retail food  prices to the January 
level.

B a n k  C r e d it

T reasury deposits at the R eserve Banks, w hich  had increased  

in  the last h a lf  o f  M arch, w ere drawn dow n during the first 

three w eeks o f  A p ril. A  part o f  the reserve funds thus sup
p lied  to banks w as absorbed by F ederal R eserve sa les of 
G overnm ent securities.

A t banks in  lead in g  cities, business loan s declined  som e

what in  M arch and the first h a lf  o f A p ril, but the reduction  

continued to be less than seasonal and m uch less than last 

year. Loans to real-estate ow ners, consum ers, and security  

dealers increased m oderately, and h o ld in gs o f m unicipal and 

corporate securities rose further. H o ld in gs o f  Governm ent 
securities w ere reduced, reflecting large ly  sa les o f  b ills  and 
certificates.

S e c u r ity  M a r k e ts

Common stock prices rose in  the first three w eeks o f  A pril 
in  increasingly  active m arkets to the h ighest levels since 1946. 
Further m oderate increases in  y ie ld s o f  long-term  Treasury  
bonds narrowed the spread betw een these y ie ld s and those o f  
high-grade corporates.
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