
textile employment figures in mid-March 1959, as shown 
by old-age, survivors, and disability insurance information 
published by the U. S. Department of Commerce. The 
shaded areas account for about 75 percent of all District 
textile employment at that time, the latest period for which 
such information is available by counties. Of the remain
ing counties, those containing one or more textile establish
ments at the time of the 1958 Census of Manufactures 
are indicated by the small black dots.

Factors at Work
Since the nation serves as the market for our textile 
products, we can look to national figures to discern some 
of the factors behind the expansion in activity here. Un
doubtedly of particular importance have been develop
ments in the apparel market, which accounts for over 40 
percent of textile fiber consumption in this country. From 
January to June, apparel manufacture expanded nearly 
9 percent after allowance for seasonal changes. Other 
important markets that have shown increased activity are 
the manufacture of furniture and rugs and automobiles, 
which would particularly affect the output of tire cord 
and fabric and of upholstery. From a depressed level 
earlier in the year, output of automobiles experienced an

especially sharp rise through June. On a much broader 
scale, the expansion of general manufacturing output has 
surely contributed to the rise in demand for textile prod
ucts. Textile mill operators had, through June, expanded 
their production less than their sales had increased, a 
development that probably indicates they have been re
sponding cautiously to an increase in current demand 
rather than to the mere anticipation of increased sales.

A look at developments in consumer spending indi
cates that such caution is understandable at this time. 
For a sustained rise in apparel manufacture to occur, we 
should look for a pickup in spending at the retail level, 
but in June sales at apparel stores were little changed 
from the first three months of the year. Furniture and 
home furnishings sales have shown some increase since 
February, but the rise has not matched the gain in the 
manufacture of furniture and rugs. Although automobile 
sales have increased sharply since early in the year, the 
question now on the minds of observers is, “Will the 
next few months bring still further gains?” Consumer 
spending at retail outlets has had a slight upward trend 
this year, but it may have to do even better to maintain 
the upward trend of textile activity.

Ph ilip M. W ebster

Beginnings of Recovery in Alabama
Happily, the title of this article suggests that Alabama’s 
recent economic slump can now be discussed in the past 
tense. Last summer’s highs in output and employment 
have been about regained. For Alabama, as for the na
tion, the 1960-61 recession turned out to be the mildest 
of the postwar period. From the peak level recorded in 
July 1960 to March of this year, Alabama’s nonagricul- 
tural employment declined, after seasonal adjustment, 2.5 
percent, compared to a peak-to-trough drop of 3.8 per
cent during the 1957-58 recession. A look at the forces 
that shaped the saucer-like recession of 1960-61 may 
throw light on Alabama’s present economic stance and 
indicate where the state is headed.

Sources of Decline
Alabama’s economy weakened somewhat in late 1959 as 
a result of the steel strike. After recovering rapidly from 
the strike effects, activity inched up slowly and by mid
summer had about regained its earlier peak. Declining 
steel orders threatened to hold down the economy during 
that half-year, but strength in other sectors was more than 
offsetting. The beginning of the recession in Alabama even 
trailed that of the nation by about two months.

Declines in iron and steel production were an impor
tant element in Alabama’s recession. During the recession 
period, employment reductions in Alabama’s steel mills 
and iron foundries may have accounted for as much as 
one-fourth of the decline in total nonfarm employment. 
Reduced steel orders, moreover, accounted for declines 
in coal and iron mining activity.

The national recession reached Alabama’s economy in

other manufacturing industries, too. Slight-to-moderate 
employment declines in late 1960 and early this year were 
observed in fabricated metals, chemicals, processed foods, 
woven cotton fabrics, furniture and other wood products, 
and cement. Superimposed on these employment declines 
were substantial lay-offs of workers in ship repair. This 
particular weakness, however, was associated with factors 
unrelated to the national recession and has been evident 
over a longer period.

Reductions in output and employment normally reduce 
income and spending. No wonder, then, that personal in
come declined shortly after output and employment had 
passed their peaks and that consumers cut back on their 
purchases of expensive durable commodities, such as 
houses, furniture, and autos. The dollar volume of resi
dential contract awards was 18 percent lower in the last 
six months of 1960 than in the second half of 1959, and 
furniture store sales fell 14 percent; auto sales weakened 
early this year. Seasonally adjusted bank debits— a rough 
measure of the rate of spending by all groups in the 
economy—began to show a declining tendency in the 
fourth quarter of last year.

Sources of Relative Stability
The comparative mildness of the recession in Alabama 
can partly be attributed to the factors that made for a 
modest national recession. In particular, since goods pro
duced in the state compete in national markets, a fairly 
quick turnaround in demand for manufactured goods 
at the national level tended to arrest the decline in Ala
bama’s manufacturing.
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Certain stabilizing tendencies internal to Alabama’s 
economy reinforced the national factors. While employ
ment was off in other sectors, state and local govern
ments provided opportunities to workers at an increasing 
rate as they responded to expanding needs for state and 
municipal services. Judging from announced intentions 
and construction contract award data, the former high 
rate of plant expansion probably was not interrupted dur
ing the recession months. Public utility construction was 
also strong. Total non-residential contract awards thus 
measured 43 percent higher during the twelve months 
ended June this year than in the previous twelve months.

Despite declines in furniture and auto sales, total retail 
sales were higher during the recession months than in the 
comparable period a year earlier. The rate of increase in 
retail spending, however, declined substantially. Farm in
come, as measured by cash receipts, remained stable over 
the recession as year-to-year gains in livestock receipts 
about offset moderate declines in receipts from crop sales.

Because of stabilizing tendencies, certain parts of Ala
bama were more immune to the recession than others. 
Differences within the state reflect dissimilarities in eco
nomic structure. Montgomery, for example, showed more 
resilience than such industrial centers as Birmingham, An
niston, and Gadsden because of the greater relative im
portance of nonmanufacturing activity there. Another city 
that apparently was little affected by the recession was 
Huntsville, where business continued to be boosted by 
activity at the Redstone Arsenal.

H o w  Strong Will Recovery Be?
Just as weakening in steel production in early 1960 pre
ceded the over-all economic decline in Alabama, new 
orders prompted recovery in the steel industry about four 
months before gains in the total economy were detectable. 
Manufacturing payrolls, seasonally adjusted, rebounded 
sharply in April. In May, seasonally adjusted nonfarm 
employment and, according to the University of Alabama’s 
Bureau of Business Research, industrial production began 
to rise. Retail sales seemed to be on the upsurge again 
in May and June.

What are the short-run prospects for further economic 
gains in Alabama? The state’s manufacturing sector, 
where output responds sensitively to national business 
conditions, may very well mirror the national recovery in 
the coming months. According to industry sources, there 
will probably be further gradual improvements in most 
lines of steel. Rail production—for which Alabama mills 
have considerable capacity—may be an exception. Cement 
production could be strengthened by anticipated highway 
programs. With shipbuilding and repair activity already at 
relatively low levels, we may not see a dampening influ
ence on Alabama’s economy from further declines there.

In farming, on the other hand, not all parts of the 
picture are bright. Because of heavy rains in North Ala
bama, the state’s production of cotton in 1961 is expected 
to decline about 15 percent from last year’s level. The 
effect on total farm cash receipts should nevertheless be 
small.

Continued on Page 6
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Continued from Page 4
Recovery has not lifted all woe from Alabama’s non- 

farm economy either. Certain parts of the state show evi
dence of long-run unemployment problems. For example, 
although the number of idle workers has been reduced 
from the recession high, the rate of unemployment in June 
was above 9 percent in Anniston and Gadsden. Unem
ployment had been high in those areas even before the 
recession.

Can jobs be found for most of these workers? As else
where in the nation, the answer depends to a large extent 
on how readily workers increase their skills and mobility 
under the pressures of automation and shifting demands. 
If the large number of recent announcements of plant 
building and expansion in Alabama is a realistic indica
tion of industrial growth now and in the near future, 
many new job opportunities will become available for

Debits to Individual Demand Deposit Accounts
(In Thousands of Dollars)

Percent Change

Alabamians. A lbert  A . H irsch

This is one of a series of articles in which economic de
velopments in each of the Sixth District states are dis
cussed. Developments in Mississippi’s economy were an
alyzed in the August R e v ie w , and a discussion of Ten
nessee’s economy is scheduled for the November issue.

Bank Announcement
The Farm ers and M erchants Bank, Breaux Bridge, L ouis
iana, a nonm em ber bank, began to  rem it a t par on A ugust 
10 fo r checks draw n on it when received  from  the F ederal 
R eserve Bank. Officers are E m ile G irard, President; M artin  
Begnaud, E xecutive Vice President; W. O. Clause and  
Regis LaGrange, V ice Presidents; Thom as J. Periou, C ash
ier; and Lucille L . Castille, Lucille Badeaux, G rady D upre, 
and Thom as O. G uidry, A ssistan t Cashiers. C apita l totals 
$150,000, and surplus and undivided profits, $313,292.

Department Store Sales and Inventories*

Percent Change
Sales Inventories

July 1961 from 7 Months July 31,1961 from
June July 1961 from June 30 July 31

Place 1961 1960 1960 1961 1960
ALABAMA ....................... —2 — 1 — 1 —3 —3

Birmingham . . . . +0 +1 —2 —3 — 1
M obile ............................. —9 —3 —0
Montaomery . . . . +2 —6 —8

FLO RID A ............................. —6 +4 +5 —3 + 3
Daytona Beach . . . —5 —5 —3
Jacksonville . . . . —1 +4 +6 —2 +2 i
Miam Area . . . . —8 +6 +6

M ia m i....................... —2 + 3 —6
Orlando....................... —6 —3 —3

St. Ptrsbg-TampaArea . —3 +0 —2 —7 —i4
GEORGIA............................. —1 +1 —2 +1 + i

A tlan ta** ....................... +3 +5 —2 +0 + i
Augusta............................. — 14 —5 +1
Columbus....................... —12 —9 —2 —i —i
M acon ............................. —5 —8 —3 + 4 —3
Rome** ....................... —15 —6 —3
Savannah ....................... —9 —6 —7

LO UISIAN A....................... —6 —1 —1 —8 —7
Baton Rouge . . . . —12 +2 +2 +1 +6
New Orleans . . . . —5 —1 —1 — 11 —10

MISSISSIPPI . . . . —3 —5 —4 +6 —5
Jackson ............................. —1 —7 —6 +5 —6
Meridian** . . . . —7 +0 —1

TENNESSEE ....................... —4 —5 —3 +19 + 7
Brislol-Kinasnort-

Johnson City** . . —17 —7 + 0 +0 + 0
Bristol (Tenn.& Va.)** —19 — 14 —3

Chattanooga . . . . —8 —5 —1
Kn oxv ille ....................... + 3 —2 —6

DISTRICT............................. —4 +0 + 0 —i
♦Reporting stores account for over 90 percent of total District department store sales. 

**In order to permit publication of figures for this city, a special sample has been 
constructed that is not confined exclusively to department stores. Figures for non
department stores, however, are not used in computing the District percent changes.

July
1961

June
1961

July
1960

Year-to-date 
7 Months 

July 1961 from i QM 
June July from 
1961 1960 1960

ALABAMA
Anniston . . . . 41,553 45,325 42.305 —8 —2 + 2
Birmingham . . . 804,495 849,177 826.752 —5 —3 + 2
Dothan . . . . 35 782 38,678 33,104 —7 + 8 + 7
Gadsden . . . . 33,576 35,487 35,979 —5 —7 —5
Huntsville* . . . 67,183 69,754 59,015 —4 +14 +12
Mobile . . . . 285,471 313,895 279,471 —9 + 2 + 2
Montgomery . . . 172,116 172,592 149,997 —0 +15 + 6
Selma* . . . . 22,617 26,263 21,994 —14 + 3 + 2
Tuscaloosa* . . . 55,209 60,634 52 034 —9 + 6 + 4

Total Reporting Cities 1,518,002 1,611,805 1,500,651 —6 + 1 +3
Other Citiesf . . . 720,374 748,755 683,782r —4 +5 +2
FLORIDA

Daytona Beach* 56,398 53,114 59,630 + 6 —5 —4
Fort Lauderdale* . 190,659 200,569 187 810 —5 + 2 —2
Ga'nesville* . . . 39,486 43,019 43,462 —8 —9 +0
Jacksonville . . . 756,086 833,265 783,739 —9 —4 + 1
Key West* . . . 15,619 16,769 14.300 —7 + 9 + 7
Lakeland* . . . 76,701 83,100 71,392 —8 + 7 + 4

826,162 863,841 833,401 —4 —1 + 2
Greater Miami* 1,238,697 1,298 032 1,232,037 —5 +1 + 2
Orlando . . . . 253,877 253,640 237.163 + 0 + 7 —2
Pensacola . . . 82,026 85,773 84,322 —4 —3 —3
St Petersburg . . 214,586 218,542 211 036 —2 + 2 —4
Tampa . . . . 394,587 427,776 384,284 —8 + 3 + 0
W. Palm-Palm Bch.* 140,461 143,747 117,589 —2 +19 + 8

Total Reporting Cities 3,459,183 3,657,346 3,426,764 —5 + 1 +1
Other Citiesf . . . 1,533,538 1,600,203 l,487,726r —4 + 3 + 3
GEORGIA

Albany . . . . 51,099 52,343 50,955 —2 + 0 +1
Athens* . . . . 44,138 45,879 40,651 —4 + 9 + 6
Atlanta . . . . 2,171,330 2,184,965 2,018,820 — 1 + 8 + 3
Augusta . . . . 119,037 113,162 109,182 + 5 + 9 +1
Brunswick . . . 26,621 27,361 24,713 —3 + 8 + 8
Columbus . . . 109,972 112,862 103,255 —3 + 7 + 5
Elberton . . . . 8,630 8,829 10,698 —2 —19 —7
Gainesville* . . . 49,234 50,343 50.262 —2 —2 + 2
Griffin* . . . . 18,816 19,963 17,377 —6 + 8 + 3
LaGrange* . . . 15,821 17,180 21,198 —8 —25 —14

121,777 126,664 119,024 —4 + 2 + 1
Marietta* . . . 32 889 34,765 32,694 —5 +1 +1
Newnan . . . . 20,251 21,878 18,961 —7 + 7 +1
Rome* . . . . 45,525 47,331 47,813 —4 —5 + 2
Savannah . . . . 172,050 158,964r 171,308r + 8 + 0 —6
Valdosta . . . . 35,527 33,132 34,121 + 7 + 4 +1

Total Reporting Cities 3,042,717 3,055,621r 2,871,032r —0 + 6 +2
Other Citiesf . . . 946,427 977,643r 894,493r —3 + 6 + 5
LOUISIANA

Alexandria* . . . 67,136 70,000 71,566 —4 —6 —6
Baton Rouge . . 258,177 262 204 265,618 —2 —3 —5
Lafayette* . . . 62,520 60,137 59,733 + 4 +5 +2
Lake Charles . . 81,327 79,661 78.641r + 2 + 3 —6
New Orleans . . . 1,319,839 1,429,291 1,307,356 —8 +1 —0

Total Reporting Cities 1,788,999 1,901,293 1,782,914r —6 + 0 —1
Other Citiesf . . . 517,331 534,687 499,584r —3 + 4 —0
MISSISSIPPI

Biloxi-Gulfport* 52,419 54,458 49,978 —4 +5 + 7
Hattiesburg . . . 38,408 37,897 38 876 + 1 —1 —0
Jackson . . . . 308,903 308,490 323,673 + 0 —5 +6
Laurel* . . . . 29,159 29,629 26,393 —2 +10 —1
Meridian . . . . 45,333 44,617 42,067 + 2 + 8 +1
Natchez* . . . . 21,528 23,220 21,820 —7 —1 —2
Vicksburg . . . 21,985 22,414 19,306 —2 +14 +7

Total Reporting Cities 517,735 520,725 522,113 —1 —1 + 5
Other Cit.esf . . . 286,188 290,562 272,713r —2 +5 —1
TENNESSEE

Bristol* . . . . 48,512 51,405 46,632 —6 + 4 +7
Chattanooga . . . 335,828 350,040 304,902 —4 +10 +2
Johnson City* . . 41,536 43,917 43,225 —5 — 4 —3
Kingsport* . . . 87,614 95,281 86,911 —8 +1 +1
Knoxv lie . . .  . 255,435 260,566 238,413 —2 + 7 + 5
Nashville . . . . 833,330 782,480 706,915 + 6 +18 +7

Total Reporting Cities 1,602,255 1,583,689 1,426,998 +  1 +12 + 5
Other Cit.esf . . . 587,676 575,053 542,182r + 2 + 8 + 6
SIXTH DISTRICT 16,520,425 17,057,382r 15,910,952r —3 + 4 + 2

Report'ng Cities 11,928,891 12,330,479r ll,530,472r —3 +3 +2
Other Citiesf . . 4,591,534 4,726,903r 4,380,480r —3 + 5 + 3

Total, 32 Cities . . 10,233,268 10,555,811r 9,888,357r —3 + 3 +0
UNITED STATES

344 Cities . . . 247,657,000 271,830,000r 223,539,000 —9 +11 +8

*Not included in total for 32 cities that are part of the national debit series maintained
by the Board of Governors. fEstimated. r Revised.
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