
Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the 
Bureau of Labor Statistics (BLS) will introduce an improved 
quality adjustment technique in the new stratum of the Con
sumer Price Index (CPI) called personal computers and pe
ripheral equipment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative impor
tance in December 1996 of 0.074 percent in the Consumer 
Price Index for all Urban Consumers (CPI-U) and 0.057 per
cent in the Consumer Price Index for Urban Wage Earners 
and Clerical Workers (CPI-W). As previously announced, 
beginning with the CPI for January 1998, information pro
cessing equipment will become an expenditure class called 
“information and information processing other than telephone 
services.” Personal computers and peripheral equipment will 
be one of four strata in that expenditure class. At that time, 
due to the incorporation of more recent consumer expendi
ture weights in the CPI, the sample size and relative impor
tance of personal computers will increase.

Analysts in the Producer Price Index (PPI) program1 have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal com-

^ h e  PPI analysts have not published results o f  their recent research in 
this area. It builds on earlier work on an experimental PPI computer index; 
this index is described in James Sinclair and Brian Catron, “New Price 
Index for the Computer Industry,” M onthly Labor R eview , Vol. 113, No. 
10, October 1990, pp. 16-24.

puters into implicit prices for each important feature and com
ponent of the computer. This model provides a way to esti
mate the value of changes or improvements. Results from 
the model have been used in the PPI (since 1991) as well as 
in the Bureau’s International Price Program (since 1993). The 
resulting indexes have been used in the National Income and 
Product Accounts produced by the Bureau of Economic 
Analysis, U.S. Department of Commerce. The CPI has used 
similar hedonic methods to adjust apparel prices for many 
years. An important distinction is that the PPI model uses 
data from secondary sources rather than from internal pric
ing samples.

Starting with the CPI for January 1998, when a personal 
computer or selected item of peripheral equipment, such as a 
modem, in the CPI sample improves in some way, a regres
sion-based quality adjustment will be made. The value of the 
improvement, as derived from the PPI regression estimates, 
will be deducted from the observed price change for the prod
uct. Conversely, if a specific model deteriorates in value in 
some way, the difference in value will be added to the price.

For additional information on these changes, write to 
Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes
2 Massachusetts Ave., NE, Room 3260 
Washington, DC 20212 

or telephone Joseph Chelena at (202) 606-6982, ext. 255.
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Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the 
Bureau of Labor Statistics (BLS) will introduce an improved 
quality adjustment technique in the new stratum of the Con
sumer Price Index (CPI) called personal computers and pe
ripheral equipment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative impor
tance in December 1996 of 0.074 percent in the Consumer 
Price Index for all Urban Consumers (CPI-U) and 0.057 per
cent in the Consumer Price Index for Urban Wage Earners 
and Clerical Workers (CPI-W). As previously announced, 
beginning with the CPI for January 1998, information pro
cessing equipment will become an expenditure class called 
“information and information processing other than telephone 
services.” Personal computers and peripheral equipment will 
be one of four strata in that expenditure class. At that time, 
due to the incorporation of more recent consumer expendi
ture weights in the CPI, the sample size and relative impor
tance of personal computers will increase.

Analysts in the Producer Price Index (PPI) program1 have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal com-

irThe PPI analysts have not published results o f their recent research in 
this area. It builds on earlier work on an experim ental PPI com puter  
index; this index is described in James Sinclair and Brian Catron, “New  
Price Index for the Com puter Industry,” M onth ly  L a b o r  R ev ie w , Vol. 
113, No. 10, O ctober 1990, pp. 16-24.

puters into implicit prices for each important feature and 
component of the computer. This model provides a way to 
estimate the value of changes or improvements. Results 
from the model have been used in the PPI (since 1991) as 
well as in the Bureau’s International Price Program (since 
1993). The resulting indexes have been used in the Na
tional Income and Product Accounts produced by the 
Bureau of Economic Analysis, U.S. Department of Com
merce. The CPI has used similar hedonic methods to adjust 
apparel prices for many years. An important distinction is 
that the PPI model uses data from secondary sources rather 
than from internal pricing samples.

Starting with the CPI for January 1998, when a personal 
computer or selected item of peripheral equipment, such as 
a modem, in the CPI sample improves in some way, a re
gression-based quality adjustment will be made. The value 
of the improvement, as derived from the PPI regression 
estimates, will be deducted from the observed price change 
for the product. Conversely, if a specific model deterio
rates in value in some way, the difference in value will be 
added to the price.

For additional information on these changes, write to 
Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes
2 Massachusetts Ave., NE, Room 3260 
Washington, DC 20212 

or telephone Joseph Chelena at (202) 606-6982, ext. 255.
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Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the Bu
reau of Labor Statistics (BLS) will introduce an improved qual
ity adjustment technique in the new stratum of the Consumer 
Price Index (CPI) called personal computers and peripheral equip
ment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative importance 
in December 1996 o f0.074 percent in the Consumer Price Index 
for all Urban Consumers (CPI-U) and 0.057 percent in the Con
sumer Price Index for Urban Wage Earners and Clerical Workers 
(CPI-W). As previously announced, beginning with the CPI 
for January 1998, information processing equipment will be
come an expenditure class called “information and information 
processing other than telephone services.” Personal comput
ers and peripheral equipment will be one of four strata in that 
expenditure class. At that time, due to the incorporation of 
more recent consumer expenditure weights in the CPI, the sample 
size and relative importance of personal computers will increase.

Analysts in the Producer Price Index (PPI) program have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal comput
ers into implicit prices for each important feature and compo

s e  PPI analysts have not published results o f  their recent research in 
this area. The research bu ilds on earlier w ork on an experim ental PPI 
computer index; this index is described in James Sinclair and Brian Catron, 
“N ew  Price Index for the Com puter Industry,” M onth ly  L abor R ev iew , 
Vol. 113, N o. 10, O ctober 1990, pp. 16-24.

nent of the computer.1 This model provides a way to estimate 
the value of changes or improvements. Results from the model 
have been used in the PPI (since 1991) as well as in the Bureau’s 
International Price Program (since 1993). The resulting indexes 
have been used in the National Income and Product Accounts 
produced by the Bureau of Economic Analysis, U.S. Depart
ment of Commerce. The CPI has used similar hedonic methods 
to adjust apparel prices for many years. An important distinc
tion is that the PPI model uses data from secondary sources, 
rather than from internal pricing samples.

Starting with the CPI for January 1998, when a personal com
puter or selected item of peripheral equipment, such as a mo
dem, in the CPI sample improves in some way, a regression- 
based quality adjustment will be made. The value of the im
provement, as derived from the PPI regression estimates, will 
be deducted from the observed price change for the product. 
Conversely, if a specific model deteriorates in value in some 
way, the difference in value will be added to the price.

For additional information on these changes, telephone 
Joseph Chelena at (202) 606-6982, ext. 255 or write to: 

Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes
2 Massachusetts Ave., NE., Room 3260 
Washington, DC 20212
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Reprints of the December 1996 M o n th ly  L a b o r R e v ie w

Over the past several months, articles on the 1998 revision of the Consumer Price Index, which were first 
published in the December 1996 issue of the Monthly Labor Review, have been reprinted in the CPI Detailed 
Report in the months indicated:

Month reprinted Article title

February “Overview of the 1998 Revision of the Consumer Price Index”

March “The Redesign of the CPI Geographic Sample”

April “Changing the Item Structure of the Consumer Price Index”

May “Revision of the CPI Housing Sample and Estimators”

June “Revision of the CPI Hospital Services Component”

July “New Methodology for Selecting CPI Outlet Samples”

August “Publication Strategy for the 1998 Revised Consumer Price Index5
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Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the Bu
reau of Labor Statistics (BLS) will introduce an improved qual
ity adjustment technique in the new stratum of the Consumer 
Price Index (CPI) called personal computers and peripheral equip
ment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative importance 
in December 1996 o f0.074 percent in the Consumer Price Index 
for all Urban Consumers (CPI-U) and 0.057 percent in the Con
sumer Price Index for Urban Wage Earners and Clerical Workers 
(CPI-W). As previously announced, beginning with the CPI 
for January 1998, information processing equipment will be
come an expenditure class called “information and information 
processing other than telephone services.” Personal comput
ers and peripheral equipment will be one of four strata in that 
expenditure class. At that time, due to the incorporation of 
more recent consumer expenditure weights in the CPI, the sample 
size and relative importance of personal computers will increase.

Analysts in the Producer Price Index (PPI) program have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal comput
ers into implicit prices for each important feature and compo

s e  PPI analysts have not published results of their recent research in 
this area. The research builds on earlier work on an experimental PPI 
computer index; this index is described in James Sinclair and Brian Catron, 
“New Price Index for the Computer Industry,” Monthly Labor Review , 
Vol. 113, No. 10, October 1990, pp. 16-24.

nent of the computer.1 This model provides a way to estimate 
the value of changes or improvements. Results from the model 
have been used in the PPI (since 1991) as well as in the Bureau’s 
International Price Program (since 1993). The resulting indexes 
have been used in the National Income and Product Accounts 
produced by the Bureau of Economic Analysis, U.S. Depart
ment of Commerce. The CPI has used similar hedonic methods 
to adjust apparel prices for many years. An important distinc
tion is that the PPI model uses data from secondary sources, 
rather than from internal pricing samples.

Starting with the CPI for January 1998, when a personal com
puter or selected item of peripheral equipment, such as a mo
dem, in the CPI sample improves in some way, a regression- 
based quality adjustment will be made. The value of the im
provement, as derived from the PPI regression estimates, will 
be deducted from the observed price change for the product. 
Conversely, if a specific model deteriorates in value in some 
way, the difference in value will be added to the price.

For additional information on these changes, telephone 
Joseph Chelena at (202) 606-6982, ext. 255 or write to: 

Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes
2 Massachusetts Ave., NE., Room 3260 
Washington, DC 20212
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Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the Bu
reau of Labor Statistics (BLS) will introduce an improved qual
ity adjustment technique in the new stratum of the Consumer 
Price Index (CPI) called personal computers and peripheral 
equipment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative impor
tance in December 1996 of0.074 percent in the Consumer Price 
Index for all Urban Consumers (CPI-U) and 0.057 percent in the 
Consumer Price Index for Urban Wage Earners and Clerical 
Workers (CPI-W). As previously announced, beginning with 
the CPI for January 1998, information processing equipment 
will become an expenditure class called “information and infor
mation processing other than telephone services.” Personal 
computers and peripheral equipment will be one of four strata 
in that expenditure class. At that time, due to the incorpora
tion of more recent consumer expenditure weights in the CPI, 
the sample size and relative importance of personal computers 
will increase.

Analysts in the Producer Price Index (PPI) program have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal com-

lrrhe PPI analysts have not published results of their recent research in 
this area. The research builds on earlier work on an experimental PPI 
computer index; this index is described in James Sinclair and Brian Catron, 
“New Price Index for the Computer Industry,” Monthly Labor Review, 
Vol. 113, No. 10, October 1990, pp. 16-24.

puters into implicit prices for each important feature and com
ponent of the computer.1 This model provides a way to esti
mate the value of changes or improvements. Results from the 
model have been used in the PPI (since 1991) as well as in the 
Bureau’s International Price Program (since 1993). The result
ing indexes have been used in the National Income and Prod
uct Accounts produced by the Bureau of Economic Analysis, 
U.S. Department of Commerce. The CPI has used similar he
donic methods to adjust apparel prices for many years. An 
important distinction is that the PPI model uses data from sec
ondary sources, rather than from internal pricing samples.

Starting with the CPI for January 1998, when a personal 
computer or selected item of peripheral equipment, such as a 
modem, in the CPI sample improves in some way, a regression- 
based quality adjustment will be made. The value of the im
provement, as derived from the PPI regression estimates, will 
be deducted from the observed price change for the product. 
Conversely, if a specific model deteriorates in value in some 
way, the difference in value will be added to the price.

For additional information on these changes, telephone 
Joseph Chelena at (202) 606-6982 ext. 255, write to

Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes 
2 Massachusetts Ave., NE., Room 3260 
Washington, DC 20212

or send e-mail to chelena_J@ bls.gov
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Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the Bu
reau of Labor Statistics (BLS) will introduce an improved qual
ity adjustment technique in the new stratum of the Consumer 
Price Index (CPI) called personal computers and peripheral 
equipment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative impor
tance in December 1996 of0.074 percent in the Consumer Price 
Index for all Urban Consumers (CPI-U) and 0.057 percent in the 
Consumer Price Index for Urban Wage Earners and Clerical 
Workers (CPI-W). As previously announced, beginning with 
the CPI for January 1998, information processing equipment 
will become an expenditure class called “information and infor
mation processing other than telephone services.” Personal 
computers and peripheral equipment will be one of four strata 
in that expenditure class. At that time, due to the incorpora
tion of more recent consumer expenditure weights in the CPI, 
the sample size and relative importance of personal computers 
will increase.

Analysts in the Producer Price Index (PPI) program have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal com-

‘The PPI analysts have not published results of their recent research in 
this area. The research builds on earlier work on an experimental PPI 
computer index; this index is described in James Sinclair and Brian Catron, 
“New Price Index for the Computer Industry,” Monthly Labor Review, 
Vol. 113, No. 10, October 1990, pp. 16-24.

puters into implicit prices for each important feature and com
ponent of the computer.1 This model provides a way to esti
mate the value of changes or improvements. Results from the 
model have been used in the PPI (since 1991) as well as in the 
Bureau’s International Price Program (since 1993). The result
ing indexes have been used in the National Income and Prod
uct Accounts produced by the Bureau of Economic Analysis, 
U.S. Department of Commerce. The CPI has used similar he
donic methods to adjust apparel prices for many years. An 
important distinction is that the PPI model uses data from sec
ondary sources, rather than from internal pricing samples.

Starting with the CPI for January 1998, when a personal 
computer or selected item of peripheral equipment, such as a 
modem, in the CPI sample improves in some way, a regression- 
based quality adjustment will be made. The value of the im
provement, as derived from the PPI regression estimates, will 
be deducted from the observed price change for the product. 
Conversely, if a specific model deteriorates in value in some 
way, the difference in value will be added to the price.

For additional information on these changes, telephone 
Joseph Chelena at (202) 606-6982 ext. 255, write to

Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes 
2 Massachusetts Ave., NE., Room 3260 
Washington, DC 20212

or send e-mail to Chelena_J@bls.gov
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Using a Hedonic Model in the Consumer 
Price Index to Adjust Personal Computer 
Prices for Changes in Quality

Effective with the release of data for January 1998, the Bu
reau of Labor Statistics (BLS) will introduce an improved qual
ity adjustment technique in the new stratum of the Consumer 
Price Index (CPI) called personal computers and peripheral 
equipment.

Currently, personal computers are part of the information 
processing equipment stratum, which had a relative impor
tance in December 1996 of0.074 percent in the Consumer Price 
Index for all Urban Consumers (CPI-U) and 0.057 percent in the 
Consumer Price Index for Urban Wage Earners and Clerical 
Workers (CPI-W). As previously announced, beginning with 
the CPI for January 1998, information processing equipment 
will become an expenditure class called “information and infor
mation processing other than telephone services.” Personal 
computers and peripheral equipment will be one of four strata 
in that expenditure class. At that time, due to the incorpora
tion of more recent consumer expenditure weights in the CPI, 
the sample size and relative importance of personal computers 
will increase.

Analysts in the Producer Price Index (PPI) program have 
developed and implemented a regression procedure, called a 
hedonic model, that decomposes the price of personal com-

*The results of recent BLS research in this area have not been 
published. However, research builds on earlier work on an experimental 
PPI computer index; this index is described in James Sinclair and Brian 
Catron, “New Price Index for the Computer Industry,” Monthly Labor 
Review, Vol. 113, No. 10, October 1990, pp. 16-24.

puters into implicit prices for each important feature and com
ponent of the computer. This model provides a way to esti
mate the value of changes or improvements. Results from the 
model have been used in the PPI (since 1991) as well as in the 
Bureau’s International Price Program (since 1993). The result
ing indexes have been used in the National Income and Prod
uct Accounts produced by the Bureau of Economic Analysis, 
U.S. Department of Commerce. The CPI has used similar he
donic methods to adjust apparel prices for many years. An 
important distinction is that the PPI model uses data from sec
ondary sources, rather than from internal pricing samples.

Starting with the CPI for January 1998, when a personal 
computer or selected item of peripheral equipment, such as a 
modem, in the CPI sample improves in some way, a regression- 
based quality adjustment will be made. The value of the im
provement, as derived from the PPI regression estimates, will 
be deducted from the observed price change for the product. 
Conversely, if a specific model deteriorates in value in some 
way, the difference in value will be added to the price.

For additional information on these changes, telephone 
Joseph Chelena at (202) 606-6982 ext. 255, write to

Bureau of Labor Statistics 
Division of Consumer Prices and Price Indexes 
2 Massachusetts Ave., NE., Room 3260 
Washington, DC 20212

or send e-mail to Chelena_J@bls.gov
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Using a Hedonic Model to Adjust 
Television Prices 
in the Consumer Price Index 
for Changes in Quality

Effective with the release of the Consumer Price Index (CPI) 
for January 1999, the Bureau of Labor Statistics (BLS) will 
introduce an improvement in the way in which it calculates 
the television stratum of the CPI.

As of December 1997, televisions constituted 0.215 percent 
in the Consumer Price Index for all Urban Consumers (the 
CPI-U) and 0.256 percent in the Consumer Price Index for 
Urban Wage Earners and Clerical Workers (the CPI-W). 
Bureau of Labor Statistics researches developed a regression 
procedure, called a hedonic model, that decomposes the price 
of television sets into implicit prices for each important feature 
and component1. This model uses television observations 
collected for the CPI and provides an estimate of the value of 
each of the significant features and components of the sets for 
which prices are collected. This yields a mechanism for

1 Brent R. Moulton, Timothy J. LaFleur, and Karin E. Moses, “Research 
on Improved Quality Adjustment in the CPI: The Case of Televisions,” 
presented to the Conference of the Ottawa Group, April 1998.

replacing obsolete televisions in the CPI sample with current 
ones, allowing the CPI to capture the price change that may 
occur as new models replace old ones in the market place 
without counting the value of quality improvements as price 
increases.

The CPI has used similar hedonic methods to adjust apparel 
prices for many years. In January 1998, the CPI began using 
a similar approach for personal computers. In the coming years, 
BLS plans to extend this method to additional CPI items.

Starting with the CPI for January 1999, when a television 
model in the CPI sample improves in some way, the value of 
that change, as derived from the regression estimates, will be 
deducted from the observed price change for that product. 
(Conversely, if a model deteriorates, the value of the differ
ence will be added to the price.)

For additional information on these changes, write to the 
Bureau of Labor Statistics, Division of Consumer Prices and 
Price Indexes, 2 Massachusetts Ave. NE, Room 3260, 
Washington, DC 20212, telephone Tim LaFleur at 
(202) 606-6982 ext. 253, or e-mail him (lafleur_t@bls.gov).
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Using a Hedonic Model to Adjust 
Television Prices 
in the Consumer Price Index 
for Changes in Quality

Effective with the release of the Consumer Price Index (CPI) 
for January 1999, the Bureau of Labor Statistics (BLS) will 
introduce an improvement in the way in which it calculates 
the television stratum of the CPI.

As of December 1997, televisions constituted 0.215 percent 
in the Consumer Price Index for all Urban Consumers (the 
CPI-U) and 0.256 percent in the Consumer Price Index for 
Urban Wage Earners and Clerical Workers (the CPI-W). 
Bureau of Labor Statistics researches developed a regression 
procedure, called a hedonic model, that decomposes the price 
of television sets into implicit prices for each important feature 
and component.1 This model uses television observations 
collected for the CPI and provides an estimate of the value of 
each of the significant features and components of the sets for 
which prices are collected. This yields a mechanism for

1 Brent R. Moulton, Timothy J. LaFleur, and Karin E. Moses, “Research 
on Improved Quality Adjustment in the CPI: The Case of Televisions,” 
presented to the Conference of the Ottawa Group, April 1998.

replacing obsolete televisions in the CPI sample with current 
ones, allowing the CPI to capture the price change that may 
occur as new models replace old ones in the market place 
without counting the value of quality improvements as price 
increases.

The CPI has used similar hedonic methods to adjust apparel 
prices for many years. In January 1998, the CPI began using 
a similar approach for personal computers. In the coming years, 
BLS plans to extend this method to additional CPI items.

Starting with the CPI for January 1999, when a television 
model in the CPI sample improves in some way, the value of 
that change, as derived from the regression estimates, will be 
deducted from the observed price change for that product. 
(Conversely, if a model deteriorates, the value of the differ
ence will be added to the price.)

For additional information on these changes, write to the 
Bureau of Labor Statistics, Division of Consumer Prices and 
Price Indexes, 2 Massachusetts Ave. NE, Room 3260, 
Washington, DC 20212, telephone Tim LaFleur at 
(202) 606-6982 ext. 253, or e-mail him (lafleur_t@bls.gov).
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Using a Hedonic Model to Adjust 
Television Prices 
in the Consumer Price Index 
for Changes in Quality

E ffective with the release of the Consumer Price Index 
(CPI) for January 1999, the Bureau of Labor Statistics 

(BLS) has introduced an improvement in the way it calcu
lates the television stratum of the CPI.

As of December 1998, televisions constituted 0.201 per
cent in the Consumer Price Index for All Urban Consumers 
(the CPI-U) and 0.240 percent in the Consumer Price Index 
for Urban Wage Earners and Clerical Workers (the CPI-W). 
Bureau of Labor Statistics researchers developed a regres
sion procedure, called a hedonic model, that decomposes the 
price of television sets into implicit prices for each important 
feature and component1. This model uses television observa
tions collected for the CPI and provides an estimate of the 
value of each of the significant features and components of 
the sets for which prices are collected. This yields a mecha-

'Brent R. Moulton, Timothy J. LaFleur, and Karin E. Moses, “Research 
on Improved Quality Adjustm ent in the CPI: The Case of Televisions,” 
presented to the Conference of the Ottawa Group, April 1998.

nism for replacing obsolete televisions in the CPI sample with 
current ones, allowing the CPI to capture the price change 
that may occur as new models replace old ones in the market 
place without counting the value of quality improvements as 
price increases.

The CPI has used similar hedonic methods to adjust ap
parel prices for years. In January 1998, the CPI began using 
a similar approach for personal computers. In the coming 
years, BLS plans to extend this method to additional CPI items.

Starting with the CPI for January 1999, when a television 
model in the CPI sample improves in some way, the value of 
that change, as derived from the regression estimates, will be 
deducted from the observed price change for that product. 
(Conversely, if a model deteriorates, the value of the differ
ence will be added to the price.)

For additional information on these changes, write to the 
Bureau of Labor Statistics, Division of Consumer Prices and 
Price Indexes, 2 M assachusetts Ave. NE., Room 3260, 
Washington, DC 20212-0001, telephone Tim LaFleur at 
(202) 606-6982 ext. 253, or send e-mail to (lafleur_t@bls.gov).
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